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CMSA Officers Invite You to “Dive In with CMSA”
at the 93rd Annual Convention in La Jolla

Chairman
Brian Larson
Mother Lode Van & Storage
Rancho Cordova, CA

“The CMSA convention is a great
opportunity for all of our members and
their families to come together for a
little fun and relaxation; make new
friends and get reacquainted with all
of our colleagues and vendors.

When | became Chairman, | pro-
moted more active participation from
all CMSA members. | know that mem-
bers who accepted my challenge
have seen positive results. What bet-
ter way to participate than to cele-
brate our success at this year’s con-
vention!

There is much to benefit from our
Convention, such as a Van Line
panel, Social Media/Technology dis-
cussion, and a private dinner at the
San Diego Zoo.

Please join me and my family at
this year’s 93" Annual Convention
located along the beautiful San Diego
coastline at the Hilton La Jolla Torrey
Pines Resort. You don’t want to miss
out on this once-a-year opportunity!”

&Y
Vice Chairman
Dennis Doody
Blue Chip Moving & Storage
Hawthorne, CA

“Let’s have some fun in San
Diego. Let’s celebrate navigating
through a very tough economy. Let’s
reconnect with old friends and make
some new friends. Let’s bring our
families to enjoy some of the fruits of
our and their labor. Let’s celebrate
together as an industry at the 2011
CMSA Convention.

What better place to do it then at
the beautiful Hilton La Jolla! The set-
ting could not be more perfect to cele-
brate the CMSA convention when
overlooking Torrey Pines’ Golf Course
with a back-drop of the Pacific Ocean.

This year’s program will have
something for everyone. There will
be plenty of opportunity to get the
most up to date information on the
moving and storage industry. There
will also be time to head to the world-
famous San Diego Zoo, take the fam-
ily to Sea World, relax by the Hilton La
Jolla Pool and there is always the
CMSA Golf Tournament.

Hope to spend some time with
each of you in La Jolla.”

Secretary/Treasurer
Rick Hosea
Crown Worldwide M&S
San Leandro, CA

“Our 2011 CMSA convention is
just around the corner at the Beautiful
Hilton La Jolla Torrey Pines hotel in
La Jolla, CA. This property is located
near the San Diego coast, and in my
opinion is a
world-class property.

This year’s convention will offer
our membership the opportunity to
gain industry knowledge, updates,
and network opportunities with fellow
members and industry leaders. If the
warmth of Southern California isn’t
enough to capture your interest, |
know the warmth of our membership
will help exceed your expectations at
this year’s convention.

It seems our businesses have
finally turned the corner, and appears
to be headed in the right direction at
last. So join us this year for the edu-
cation, sun, golf, and great views of
our California coastline. You are sure
to have a great time, and don’t forget

the sunglasses!”
(CMSA Convention on page 6)
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Chairman’s Corner
By: Brian Larson

In a perfect economy, our
phones would be ringing off the
hook with new customers re-
questing estimates or booking
new moves. The reality of to-
day is that if you want busi-
ness, you need to aggressively go look for it,
and cold calling can be an effective sales tool if
it is done properly.

A cold call by definition is “the process of ap-
proaching prospective customers or clients, ei-
ther via telephone or in person, who were not
expecting such an interaction.”

The ability to cold call is an important part of
the sales process, and with a little effort it can
be a key process and technique in a salesper-
sons business success. Successful cold callers
have the ability to make things happen, create
new business opportunities, and then bring that
new business in to your organization.

Cold calling for a majority of sales people is
by far the most challenging part of trying to sell
moving and storage services. New moving
prospects and key business decision makers
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can be hard to reach and resistant to the cold
calling sales technique. These cold calling tips
won’t make the challenge any easier, but they
will help to make cold-calling a more positive
and successful experience.

1. Focus on your goal when you are cold
calling. The goal is not about making the
sale; it is about the opportunity of the
sale. The real purpose of the cold call is
to get an appointment set up so that you
can go in and make your sales presenta-
tion.

Perform the research on your prospects
and markets. You will want to use market
research to hone in on your specific tar-
gets. Find out in advance as much infor-
mation as you can about the person or
business that you will be cold-calling. By
doing this, you will be able to understand
and talk about their business and needs
when you call on them.

Have an opening statement prepared for
your cold call. Be clear about whom you
are and the purpose of your call and have
a main reason for requesting an

(Chairman’s Corner cont. on page 5)
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Packing Material Sales
Retail Box Store Produc
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Superior Service

LOS ANGELES
800-225-3659

S.F. BAY AREA
800-323-6559

SACRAMENTO
800-439-3934
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LAS VEGAS
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TRUCK SALES

“GET THE ARROW EDGE”

.

Experience you can count on!

North America’s #1 Used Truck Dealer!
Our business for the past 58 years has depended
upon our expertise in inspecting and reconditioning
used equipment. We have a national account
program just for the moving industry which includes:

L ]
each sale. No awful surprises!

+ Save you time by coordinating your
purchase with the van line office!

= Flexible financing alternatives!

You will have the services of your
very own Truck Consultant!
We are truck consultants, not used truck salespeople.
You will find that when comparing apples to apples in
trucks, we will always be compelitive.

But price isn’t everything!
We will always provide the best value when you consider
the time savings of turning the reconditioning and
preparing process over to me. We can give you a
truck ready to earn revenue 30 days before the first
payment is due.

immediately benefits you!"

CALL US BEFORE
YOUR NEXT TRUCK PURCHASE!

Central & Northern CA
VELDA REDMOND
800-530-6092

Southern CA

TOM BRANCATO
800-791-9635

Southern, CA
CHRISTOPHER BASS
800-827-7699

President’s Comments
By: Steve Weitekamp

Technology, no longer a
stand alone topic, has become
a fully integrated and ever
evolving part of our lives both
personal and professional. An
example of this evolution is the
cell phone which is no longer a
luxury, but a necessity with ever increasing
functionality. The current smart phone is not
only making the hard wired phone obsolete but
impacting the need for a desktop computer.

Recent and upcoming CMSA Chapter meet-
ings have addressed the impact of technology
on marketing our services and staying con-
nected to our customers. Meetings have in-
cluded discussions on issues of importance
such as Search Engine Optimization (SEQO),
staying in touch with customers through internet
sites such as Facebook and services like Con-
stant Contact, and a discussion with an execu-
tive from Google.

Social marketing is an ever growing seg-
ment and its power and influence are being felt
in ever changing ways. Recent world events
have shown the power of social media. It is
generally agreed that Facebook helped foment
the ongoing political revolutions in Egypt and
Tunisia. Regarding the impact of social media
on the Egyptian revolution a blogger stated:
“People acted in a world where they had more
means of expressing themselves to each other
and the world, being more assured that their
plight would not be buried by the deep pit of
censorship.”

While there are many positive aspects to
technology and the internet we must also be
vigilant in our awareness of potential pitfalls
and what some have called the dark side of the
net. Most of us have received, hopefully not
sent, ill-conceived and poorly thought out
emails that were constructed in haste and with
the lack of civility that is rarely seen in other
forms of communication. Social media can am-
plify mistakes or provide a platform for a cam-
paign of misinformation.

CMSA’s Information Technology subcom-
mittee is working with the goal of having a

(President’s Comments cont. on page 9)




CALENDAR OF EVENTS

Feb. 22, Tue. Central Valley Chapter March 16th, Wed.  San Diego Golf
Meeting Tournament

Feb. 23, Wed. Northern Region Chapter | March 20th, Sun.  Greater Los Angeles Day
Meeting at the Races

Feb. 24, Thu. Central Coast Chapter March 23rd, Wed.  Northern Region Golf
Meeting Tournament

Feb. 24, Thu. Sacramento Chapter March 24th, Thurs. Sacramento Golf
Meeting Tournament

March 3rd, Thu. OC/BC Chapter Bowling March 30th, Wed.  Twin Counties Chapter

Tournament Golf/Bocce Tournament
March 8th, Tue. Mid Valley Chapter April 2nd, Sat. North Bay Chapter
Meeting Bocce Tournament
March 11th, Fri. Ventura/ Santa Barbara April 12-17th, 2011  CMSA’s 93rd Annual
Chapter Bowl-A-Rama Convention in

La Jolla, CA

For more information or to access event registration forms, please visit www.thecmsa.org.
Or call the CMSA office at (562) 865-2900 or (800) 672-1415 (within California),.

Hot Savings! The

WPECIAL PRICING i
On INVENTORY TAPES Wil

Industry

Call now for more information!
Interstate Approved Forms < All CAL PUC Forms

0:0

% Custom Forms < Inventory Tapes
% Commercial Movers Labels < Inventory Forms
% Color Brochures % Warehouse Forms
&

Presentation Folders < Security Seals

Complete Online Catalog

www.milburnprinting.com
I makes ordering easy!

1-800-999-6690

8:30 am - 5:00 pm EST or 24 Hour Fax 631-582-8995
120-A Wilbur Place, Bohemia, NY 11716




(Chairman’s Corner cont. from page 2) make your company stand out from the
crowd.

appointment. Use your opening state- 7. Pick the morning time to do your cold-
ment as a basis to get the cold calling calling. For the most part, early in the
dialogue off to a good start. morning is the best time to reach a key

4. Prepare a cold calling script for the rest decision and it is the time of day when
of your call. Figure out all the benefits of they are feeling energized the most.
your product or service and the reasons 8. Persistence pays off. It is a proven sales
why your cold call prospect should buy. fact that most new sales are not made
Write out possible objections and your until after the fifth or sixth contact. Most
answer to them. Without some type of a salespeople will give up after the second
script, it is too easy to leave something or third attempt, so be persistent with the
out or get off-track of your goal. Remem- cold calling. For most of our salespeople
ber not to read from your script verbatim, cold calling will never be much fun, but
instead use it as a guide you have pre- with a little practice they can get better at
pared in advance. it, and the better they get at it the more

5. Be pleasant to whoever answers the effective it will become as a sales tool to
phone or is guarding the reception desk bring in new customers to our business.
when you are cold calling. This person is
typically known as the “gatekeeper,” and | hope to see all of year at our 93 CMSA
you want to develop a strategy to keep Annual Convention at the Hilton Torrey Pines,
get them on your side if possible, as they [La Jolla, CA April 12-17, 2011.
may help you get the information you
need to set an appointment. Visit www.thecmsa.org for

6. Send your prospects some king of a pro- : -
motional item or mailer prior to the cold more information about the
call. This may help break the ice and will convention!

SISTER COMPANY OF:

Q&;vaf ‘}éwttar;)\dover_f F

Com..l.)ariiesmLtd.

Officially announces services

from warehouse/mainland « ONE company

to door HAWAII, ALASKA, & GUAM * ONE point of contact
- N = ONE point of accountability

Forwarding to destinations where we

OWN full service operations

Email: JeffN@DewittMove.com (858) 634-4687

www.DewittMove.com

BEST AVAILABLE RATES




(CMSA Convention cont. from page 1)

“Sea of Change — Dive in with CMSA” is the
theme for our 93rd Annual Convention which
will be held April 12-17 at the Hilton La Jolla
Torrey Pines Resort in La Jolla, California. This
location is the perfect place for delegates to get
caught up on issues affecting the
moving industry, network, and ex-
plore new business opportunities
and strategies for the upcoming
year, all while enjoying the prop-
erty’s relaxing enviroment.

The convention kicks off with
the CMSA’s Executive Committee
meeting on Tuesday afternoon,
followed by the Movers and Shak-
ers Reception and Dinner (an invi-
tation-only event for CMSA Board
Members, Chapter Presidents,
and Committee Members). The
Movers and Shakers Reception is
sponsored by Gateways International, and the
dinner is sponsored by TransGuard General
Insurance Co. of America.

The convention registration desk opens on
Wednesday morning for attendees to begin
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CMSA 93rd Annual Convention
La Jolla, CA = April 12-17, 2011

checking in as CMSA'’s standing committees
and Board of Directors have meetings through-
out the day.

Thursday, CMSA members can enjoy the
friendly competition of the CMSA Annual Golf
Tournament at the popular Encinitas Ranch Golf
Course. The Shotgun Golf Tournament kicks off
at 8:30 a.m. and is sponsored by
Pioneer, with a $10,000 hole-in-
one prize sponsored by Trans-
Guard General Insurance Co.
of America on the 17" hole.
CMSA Exhibitors will be setting
up their booths and preparing to
mingle with new and old contacts
for networking opportunities.

In the evening, the fun continues
with the La Jolla Flavors Exhibi-
tors Reception, sponsored by
New Haven Moving Equipment.
Held in the lovely Grande Ball-
room, the Exhibitors Reception is
always a great place to catch up with old busi-
ness associates, as well as meet new potential
contacts while learning about new services and
products for the year. Hors d’oeuvres and

8e
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Value-driven

QOur Customers expect certain qualities

Trustworthy

Honesty

from us as a mover.
Financial Health

Don't you deserve the same

Quality Focused

from your van line?

Integrity

At Stevens, we offer our agents:

® Timely, accurate payment
® Financial and corporate stability
® Competitive compensation
® Unlimited hauling potential

® No charge for online system access

® Co-op advertising

® Access to Management

® Marketing materials & assistance
® International forwarding division

® Access to becoming a military agent

More than a century of experience and commitment to quality

Contact: Morrie Stevens, Jr.
Email: agents@stevensworldwide.com
Ph. 800.678.3836, ext. 359
agents.stevensworldwide,com
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STEVENS

woridwide van lines




(CMSA Convention cont. from page 6)

beverages will be served throughout the eve-
ning.

Friday morning begins with the Torrey Pines
Sunrise Breakfast, sponsored by Trans Advan-
tage. The General Session will immediately fol-
low. After the welcome and the annual roll call,
members will hear from keynote speaker Mike
Pierce, also known as Antarctic Mike.

Antarctic Mike is an avid lover of Polar his-
tory. He has read over 100 books on the Antarc-
tic and was the first American to complete the
100 km-Antarctic Ultra Marathon foot race.

His achievements in the Antarctic region pro-
vided him with the tools to become the profes-
sional speaker/storyteller that he is. He teaches
individuals and corporations fundamental princi-
ples in marketing.

Following Antarctic Mike, members will hear
reflections from CMSA Chairman, Brian Lar-
son, as he looks back at his year as Chairman.

Linda Bauer Darr, President and CEO of
American Moving and Storage Association
(AMSA), will address CMSA delegates on the
state of the industry and the challenges ahead
from a national perspective.

Delegates will hear from Steve Weitekamp,
CMSA President, on the current state of the
moving industry within California, and how
CMSA members can work together to ensure
the best possible future for their businesses.

The Fairways Luncheon sponsored by Paul
Hanson Partners will follow the General Busi-
ness Session, where delegates will hear from a
representative of the California Legislature on
current issues. That afternoon, CMSA will also
present a Military Affairs Breakout Panel where
delegates will have the opportunity to ask ques-
tions of industry experts.

After a productive day, delegates will enjoy a
special dinner event at the San Diego Zoo spon-
sored by the Van Line participants. Delegates
will be able to check-in at the zoo as early as 4
pm to receive an Evening Admission Ticket
which will allow them to explore the zoo before
meeting at Sydney’s Grill at 7 pm. During the
dinner, there will be zoo keepers on hand to
give special rhino and giraffe presentations from
7-9 pm.

This year, we will also be offering optional
San Diego Zoo Day Pass tickets at a reduced
rate. These tickets are only good for Friday,

(CMSA Convention cont. on page 8)




(CMSA Convention cont. from page 7)

April 15, 2011 (9 a.m. - 7 p.m.) and can be
purchased by using our Individual Ticket Order
Form. (A day pass includes unlimited use of the
Guided Bus Tour, Express Bus and Skyfari Ae-
rial Tram.) The price is $30 for adults (12+) and
$22 for children (3-11).

On Saturday, the Pacific Ocean Breakfast,
sponsored by ECS Refining — ecollective, will
kick off the morning at 8:00 am. After breakfast,
the Business Session begins with a presenta-
tion from speaker Terry Head, president of the
International Association of Movers (IAM).

After Mr. Head, Sean Edgar, the Executive
Director of CleanFleets.net, will talk about regu-
lations impacting the moving industry passed by
the at California Air Resource Board (CARB).
He is a recognized expert concerning on-road
fleet rule implementation and technology op-
tions.

Later, a Van Line Panel discussion will be
presented at the convention, which will include
eight van line executives.

CMSA will also be hosting a Technology/
Social Media presentation for the attendees.
Jay Casey from Casey Moving Systems will be

PAUL
HANSON
PARTNERS

For more information call: 1-800-852-1968

presenting Facebook not only as a way to com-
municate with friends and family, but to market
your business on the Internet. Alan Browning
from Vision Quest Integrated Technologies will
also be giving a presentation on Search Engine
Optimization (SEO) Marketing, and how to use
it to drum up business for companies.

Following Saturday’s General Business Ses-
sion, is the Horizon Awards Luncheon spon-
sored by Champion Risk & Insurance Ser-
vices, L.P. and Vanliner Insurance Co. The
awarding of $51,000 to CMSA scholarship win-
ners and recognition of other award winners will
highlight this event. CMSA will also present a
$5,000 donation to a Special Olympics ambas-
sador.

Concluding CMSA’s 93rd Annual Conven-
tion will be our Chairman’s Reception/Dinner
sponsored by CDS Moving Equipment. The
ceremony opens by introducing participants to
the 2011-2012 CMSA officers and celebrating
the installation of Chairman-elect Dennis
Doody of Blue Chip Moving & Storage, Inc.

Senior Chairman Brian Larson of Mother
Lode Van & Storage will receive a lifetime
membership into the CMSA, and pass the gavel

(CMSA Convention cont. on page 9)

The CMSA Sponsored
Workers Compensation Program

STABLE & CONSISTENT
FINANCIALLY STRONG
COMPETITIVE RATES

MOVER'S

Program
Administrator

CHOICE

www.paulbanson.com Lic# 0Bs4567




(CMSA Convention cont. from page 8)

WESTERN PACIFIC

Packing paper, recycling and document destruction

to 2011-2012 Chairman Doody . It will be a fun
filled evening with laughter, good times, and lots
of dancing!

We look for\:vard to spendllng_ time with you at Quality Sheeted Newsprint
the Convention! If you haven't Slgned up yet’ Standard 27x30, 30# newsprint in 30# bundles
please call the CMSA office, or visit the conven- Customize_zd bundles and sizes
tion kiosk on the CMSA website to complete your HIEAEE ey e SRl 0

. . Will-call savings
registration.

(President’s Comments cont. from page 3) Paper / Cardboard Recycling [P e

Collection equipment placement e " ‘

positive impact on our Association and its mem- Full service traffic department e
bership. One objective is the dissemination of State certfed weighmasters and scales
information on what technology and communica-
tion opportunities are available for movers. We America Shredding
will need the assistance of Associate members Full Service document & product destruction

. . . ' On-site and off-site destruction services
as well as Mover members with expertise in this BUlk//purge cleanouts - Drop of fservice
area. The current strategy is to accomplish this
through presentations starting with dedicating
one-half of our Saturday General Session to So-
cial Marketing at our upcoming CMSA Conven-
tion, April 12 — 17 in La Jolla. Additionally CMSA
will discuss the issue through periodic posts in
the Communicator as well as on CMSA’s
Facebook page.

Ing to partner with anew van line is a tough decision - after all, change
sy. That's where we come in. At Wheaton, you're not just a number, you're a
ther. We recognize that all of our agents are an integral part of our success. Our
"\ door policy aligns company and customer values, ensuring everyone is treated
estly, fairly and professionally. Bottom line? We deliver on our promises — that’s
Wheaton Way. Compare your current van line with Wheaton:

our Van Line  Wheaton
O C4 No long-term debt

O C4 Views agents as true partners

O C4 Policies based on what'’s best for the system, not just
a select few

O C4 Stable, experienced leadership with decades of

industry tenure

ion, contact Tim Davis at 800.932.7799, ext. 571, or visit us online at
.com.

We move your Bie® is a registened traderark of Wheaton World Wide Meoving USDOT 70719 MC 87113
—

WORLD WIDE MOVING
We move your life’
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During the growth of our—now 3rd generation—Tfamily-owned business
we have built a strong network of people, products, and services distributing
them nationwide. Qur business has grown one customer at a time, from coast
to coast offering the best products and prices in the industry, with a loyal,
energetic, and talented customer service team.

Today, New Haven Moving Equipment has become the one
source of all your moving and storage eguipment needs.

Thank you, customers. Thank you, team members.

Jim, Roger. and Larry Leving

14 CONVENIENT LOCATIONS—NATIONWIDE 4
CUSTOMER SERVICE SHOWRDOMS

EQUIPMENT IN STOCK AND READY TO ROLL

READY T0 BUY OR RENT

85K ABOUT OUR DRIVER'S HANDBOOK — TODAY

www.newhaven-usa.com
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Corrugated. Packing Supplies. Dollies. Furniture Pads. Cargo Control. Rental Equipment.
Delivering moving equipment to your location or job site is just part of what we do. We're in
business to help movers succeed. We rent E-CRATES, hand trucks, dollies, furniture pads and
more, and provide a dedicated sales person focused on helping your business run better.

Los Angeles B00-421-8700 Phoenix &77-643-7237 San Leandro 800-624-7950
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CMSA San Diego Chapter Hosts Lively Meeting
with IAM Director of Government Relations

The San Diego Chapter featured IAM Direc-
tor of Government Relations Charles “Chuck”
White as its guest speaker for its January 12"
meeting at Tommy V’s Italian Steak House in
Del Mar. Chuck focused his presentation on the
upcoming busy season in the Military House-
hold Goods market.

Chuck is a 30-year industry veteran who in-
teracts daily with the SDDC (Surface Deploy-
ment and Distribution Command), US
Transcom, and the Services. His presentation
covered the DP3, where we are now, and what
we can expect in 2011. Topics that were dis-
cussed included the additional moves that will
occur this summer due to BRAC (Base Closure
and Realignment Commission), new qualifica-
tion process for TSPs, new security require-
ments for base access, and Phase lll rollout
(how that will impact local agents as well as
TSPs). The discussion was very lively and infor-
mative for the attendees. He followed the dis-
cussion by answering questions from the audi-
ence.

_WORRY-FREE SERVICE
RESPONSIVENESS

Happinessis.

The large group included local agents as
well as several domestic and international carri-
ers from the Southern California area. There
were also two attendees from Arizona and sev-
eral from the High Desert area who attended
the meeting. It was a great time to meet and
visit with a varied group of movers and was a
great opportunity for the local agents to interact
with the TSPs on an informal/social level.

The chapter raffle raised a record amount
due to the large number of participants, and ex-
pansive selection of prizes, at the meeting. It
appears that military moving for the upcoming
summer season will be challenging for both
agents and TSPs, and both parties are going to
have to learn to communicate and work to-
gether in a more effective manner.

Thanks to Chuck White and the IAM for
sharing your time and knowledge with the San
Diego Chapter.

Source: Barbara Johnson, CMSA San Diego
Chapter President

SERVICE RECOVERY
FRIENDLY STAFF

JWORLDWIDE

SPECIALIZE

oA

§. B

800.631.7174 ::

CES FOR THE RELOCATION INDUSTRY

&

vww.aeworldwide.us
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By: Gregg S. Garfinkel

Common carriers of household goods some-
times find themselves in the middle of property
disputes regarding the ownership of personal
property being transported in interstate com-
merce. These disputes, which in legal parlance
are termed “adverse claims of ownership”, arise
when competing demands are made regarding
personal property being transported by the com-
mon carrier in interstate commerce. Typically,
adverse claims arise out of failed marriages,
jealous beneficiaries to a will, or renters who
“forgot” that the apartment that they rented as
“furnished” was to be returned to the landlord
that way. One party will claim that the property
was lawfully tendered to the common carrier to
transportation. Conversely, the other party will
claim that the shipper had no right to transport
the subject property. This article will explore
the statutory protections afforded to, and proper
procedure to be followed by, common carriers
when faced with an adverse claim of ownership.

The bill of lading is the basic transportation

Stuck in the Middle with Who?

contract between the shipper/consignor and the
motor carrier, the terms and conditions of which
bind the shipper and all connecting carriers. S.
Pac. Transp. Co. v. Commercial Metals Co.,
456 U.S. 336, 342, 102 S.Ct. 1815, 72 L.Ed.2d
114 (1982). The carrier is obligated to deliver
the goods covered by the bill of lading on de-
mand of the consignor, or the person in posses-
sion of the bill of lading. A carrier can be liable
for damages to a person having title to, or right
to, possession of the goods covered by the bill
of lading when (1) the carrier delivers the prop-
erty covered by the bill of lading to a person not
entitled to their possession; (2) the carrier deliv-
ers the goods after being properly instructed not
to make delivery by the consignor/holder of the
bill of lading; or (3) the carrier makes a delivery
of the goods despite being notified that the party
receiving the goods is not authorized to take de-
livery.

The factual scenario presented in North
American Van Lines, Inc., v. Bernard Heller 371
F.2d 629 (5™ Cir. 1967) illustrates the dilemma

(Stuck in the Middle cont. on page 14)
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Livermore, CA
(800) 472-2546

Lathrop, CA
(800) 472-2546

+ Santa Ana, CA
(714) 540-9751

Seattle, WA
(253) 872-9693
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Phoenix, AZ
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& Chicago, IL
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(Stuck in the Middle cont. from page 13)

faced by interstate common carriers. This mat-
ter concerned the transportation of property in-
volved in a martial dispute. A wife who had
been separated from her husband continued to
live in the marital home in
Louisiana. The wife con-
tacted a moving company
and instructed the mover
to remove all furniture
from the martial home
and transport it to her new
home in Oakland, Califor-
nia. The husband, upon
one of his occasional vis-
its to the home, found it
vacant and stripped of all
of its furnishings. The
husband determined that
North American Van

Lines had contracted with
his former wife to transport the goods in inter-
state commerce. Thereafter, he notified North
American Van Lines and gave notice that his
wife lacked the authority to order the shipment
and requested that the shipment be returned.

What is a common carrier to do in this situa-
tion? If it completes its obligations under the bill
of lading and delivers it to the party named on
the contract, it faces liability for damages should
it ultimately be determined that the husband
was the actual owner of the goods. Conversely,
if the common carrier
wrongfully refuses to de-
liver the property, it would
face civil liability to the
wife, since she was the
lawful owner of the goods.

Unfortunately, in
Heller, the common car-
rier, instead of holding the
goods, or placing the
goods in storage pending
the carrier’s investigation
of Mr. Heller’s claim, sim-
ply ignored the adverse
claim and permitted the
shipment to proceed to
Oakland, California. The Court found that this
conduct amounted to a conversion of the goods
which gave rise to the right of the true owner to

(Stuck in the Middle cont. on page 15)

BUDGET

WON'T GIVE YOUSTHE BEST FIT

RAGE

You can always shop around for cheaper insurance
rates but you usually get what you pay for. The
lowest price often gets you minimal service. At
anliner you get high quality service, tailor-made for
the moving and storage industry. You get what you
pay for and more. Our seamless coverage includes
loss prevention tools, competitive rates, unique
coverage options and years of financial stability. it's
easy to see how we eamed our A.M. Best Rating of
A Excellent. You'll see the quality and why we're
warth every penny.

Want to learn more? For additional information,
including the name of the Vanliner representative in
your area, please call our marketing department at
1-800-325-3618, or visit us on line at

woww vanliner.com

AM. BEST RATING OF
A EXCELLENT

VANLINER.

INSURANCE COMPANY
UNIQUELY QUALIFIED. CONSISTENTLY BEST.

COMMERCIAL
ARTO

WORKERS'
COMPENSATION

MOVERS' AND
WAREHOUSEMEN'S LIASILITY

UMBRELLA
LIABELITY

INDEPENDENT OWNER
OPERATOR PROGRANS

k SBENERAL LIABILITY GDI!EREI-&E-P‘RGPEHT'\'

BENEFITS ?H_I}ERANS SPECIALTY COVERAGES
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time of the conversion.

Interestingly, the Court
noted that the conversion of
the goods did not occur
when Mr. Heller's goods
were picked up by the car-
rier in Louisiana. Rather
the Court found that a con-
version occurred when, af-
ter the common carrier was
notified that it had not right
to take the property, it re-
fused either to return it to its
origin or otherwise delay the
shipment pending further
investigation.

The appropriate use of
49 U.S.C. 80110(d)! would
have avoided this result.
This section provides a
common carrier with an op-

of

(Stuck in the Middle cont. from page 14)

portunity to have the validity of adverse claims |Congress intended to place upon an interstate

ownership investigated and, if necessary, re-

solved by a court of law. In other words, it pro-
vides a common carrier with a safe harbor to

collect the fair market value of the goods at the |ensure that it delivers the property which is the

subject of the adverse claim to the appropriate
person. The section pro-
vides:

(d) Adverse claims.--If a
person other than the con-
signee or the person in pos-
session of a bill of lading
claims title to or possession
of goods and the common
carrier knows of the claim,
the carrier is not required to
deliver the goods to any
claimant until the carrier has
had a reasonable time to
decide the validity of the ad-
verse claim or to bring a civil
action to require all claim-
ants to interplead.

In enacting this section,

common carrier the duty to act with reasonable
(Stuck in the Middle cont. on page 16)

CHAMPION RISK

Members of the CMSA

A

MOVIMNG & STORAGE

CMSA ENDORSED EMPLOYEE
BENEFITS PROGRAM

benefit by obtaining

multiple quotes from

one source for all of
their insurance needs.

PROGRAM

MARK RABY

CHAMPION RISK &
INSURAMCE SERVICES, L.P.
CA LIC 2OHIB1564

800-829-0807 X3Nn

= MRABY@CHAMPIONRISK.NET

E WWW.CHAMPIONRISK.NET
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(Stuck in the Middle cont. from page 15)

diligence to stop an interstate shipment when
information is provided to the carrier which cre-
ates the possibility that the consignor/shipper
listed on the bill of lading is not entitled to pos-
session of the goods. [f, after conducting its
own “diligent inquiry”, the carrier cannot deter-
mine the validity of the competing claims, it can
then enlist the assistance of the Courts to re-
solve the controversy by filing an action in inter-
pleader.

An action in interpleader allows the com-
mon carrier to initiate a lawsuit in order to
compel the individuals making adverse
claims of ownership to litigate a dispute.
This allows the common carrier to step
aside and have the Court determine
whose interest in the subject property is
superior. Once the Court rules, the com-
mon carrier simply follows the direction of
the Court. In addition, an action in inter-
pleader usually allows for the party initiat-
ing the dispute - the common carrier - to
recover its attorneys fees. The action in
interpleader takes the guess work out of

the equation, since the Court will make
the operative inquiry/determination as to
who is entitled to goods.

Adverse claims of ownership place a com-
mon carrier in the middle of a difficult

situation. They are sometimes accompanied by
letters from lawyers, calls from law enforcement/
regulatory agencies, and threats of civil litiga-
tion. Thankfully, Congress has provided a vehi-
cle to resolve such disputes in a timely fashion,
while insulating the common carrier from mak-
ing “the wrong choice.” The prudent common
carrier will cease its performance under the bill
of lading when a credible adverse claim is made
to good being shipping in interstate commerce
and avail itself of the protection, and protocol, of
49 USC 80110.

Gregg S. Garfinkel, a partner in Sherman
Oaks’ Nemecek & Cole, is a business litigator
specializing in transportation, warehousing, and
logistics matters. He can be reached at (818)
788-9500 or ggarfinkel@nemecek-cole.com.

We've got your business covered.

TRANSGUARD insurance programs provide
“blanket” protection for California movers.

Since 1973, TRANSGUARD GENERAL INSURANCE
hG]:NCY has been U”Lrlllb moving and storage companies

specialized programs to cover their unique insurance needs.

Our pmtfolm consists of insurance programs, underwritten by
companies rated “Excellent” by A.M. Best, providing superior
protection for movers as well as transportation companies involved
in records storage, general freight and special products distribution.

TRANSGUARD offers complete coverage at competitive rates, and a level of service that

has no rival, We've got }-’uu covered!

@

TRANSGUARD,

GENERAL INSURANCE AGENCY

www.transguard.com

© 2008 TRANSGUARD GENERAL INSURANCE AGENCY

800-252-6725

California License No.0C04835
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At its meeting on December 8, 2010, the
Commission considered and approved for imme-
diate action a number of recommendations con-
tained in the Interim Report for Fact Finding In-
vestigation No. 27. The Commission initiated this
non-adjudicatory investigation on June 23, 2010,
to develop a record on the nature, scope and fre-
quency of potentially unfair, unlawful or decep-
tive practices in the shipping of household goods
or personal property within the Commission's ju-
risdiction. Commissioner Michael A. Khouri, the
Fact Finding Officer, presented the Fact Finding
Team'’s preliminary observations and conclu-
sions about the nature and scope of the problem,
recommendations for immediate action, and top-
ics for further development.

Each year, the FMC receives a substantial
number of complaints from individuals that have
experienced various problems with their interna-
tional household goods shipment. Between 2005
and 2009, the Commission received over 2,500
such consumer complaints related to household
goods moving companies transporting personal

Federal Maritime Commission Says Yes to Some
Recommendations of Fact Finding Investigation

effects and vehicles between various locations in
the United States and foreign destinations. Typi-
cal complaints allege failure to deliver the cargo
and refusal to return the pre-paid ocean freight;
loss of the cargo; significant delay in delivery;
charges to the shipper for marine insurance that
was never obtained; misinformation as to the
whereabouts of the cargo; significantly inflated
charges after the cargo was tendered and
threats to withhold the shipment unless the in-
creased freight was paid; or failure to pay the
common carrier engaged by the company as an-
other intermediary. In many cases, a shipper has
been forced to pay another carrier or warehouse
a second time in order to have the cargo re-
leased.

During the first phase of the Fact Finding, the
Team interviewed individual shippers, ocean
transportation intermediaries (OTls), local and
national trade associations representing OTls
and household goods movers, vessel operating
common carriers, and other government

(FMC Says Yes cont. on page 18)

v

PR

-
-
- BN

e Te
owrfgé °

Qig'a[ Hawaiian

WE MAKE MOVING FUN!

HAWAIIAN ISLANDS MOVING SOLUTION:

We specialize in offering per cubic foot rates for service from
your facility in California to your customers in Hawaii.

Warehouse and moving operations on
Oahu, Maui, Kauai and the Big Island.

Call us Toll-Free for details:
1-888-717-6925

www.royalhawaiianmovers.com

¢ DOT # 227698, MC165352 & FF 003549, PUC #85-C
*22  Member of: American Moving & Storage Association (A.M.S.A),
s Household Goods Forwarder Association of America, Inc. (HHG.EA.A),
California Moving & Storage Association (C.M.S.A.).
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(FMC Says Yes cont. from page 17)

agencies. The Fact Finding Team conducted
interviews and meetings in Washington, DC,
New York, NY, Miami, FL, and San Diego, CA.
The Fact Finding Team identified two distinct
and separate cargo trades: 1) the international
movement of household goods for relocation by
individuals who use the internet to find a moving
service or the "internet-based market"; and 2)
the "barrel trade" where individuals -- primarily
from various local communities -- send small
shipments of personal goods to relatives or
friends in their home countries in Latin America
and the Caribbean Basin on a semi-regular ba-
sis.

Commissioner Khouri presented the follow-
ing recommendations for immediate action,
which were approved by the Commission:

Consumer Education:

1. Further develop the Commission’s web-
site content to assist consumers as they
choose international shipping options;

2. Formalize cooperation with other govern-
mental agencies in the household goods
area;

3. Enhance cooperation with trade associa-

tions representing household goods mov-
ers;

4. Develop informational documents tai-
lored to household goods consumers for
use and distribution by OTls;

5. Target outreach to local communities that
regularly ship household goods over-
seas;

6. Develop an advisory asking that licensed
OTls link their websites to the FMC’s
website; and

7. Encourage internet-based "lead source
providers" to link their website to the
FMC website and check the license
status of mover clients.

Industry "Best Practices” and Model Forms:

1. Engage with industry groups and con-
sumers to develop a set of "best prac-
tices" and model shipping forms that ad-
dress consumer issues raised by the
Fact Finding; and

2. Develop an advisory for Commission
consideration that would recommend the
use of these practices and forms to li-
censed OTls in the household goods
business.

(FMC Says Yes cont. on page 19)

Golden State Container, Inc.

Call Us Toll Free
(800) 288-5100 Voice
(800) 288-0525 Fax

(Outside of California, we operate under the
name Victory= Packaging.)

Now nationwide to serve
you better than ever!
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(FMC Says Yes cont. from page 18)

Licensing Issues:

1. Prepare recommendations specifically
related to the movement of household .
goods for inclusion in any draft regulation
developed by the Commission working
group currently considering changes to
existing licensing rules and regulations

for OTls.
Enforcement:

1. Develop guidelines and procedures to
facilitate and implement joint law enforce-
ment efforts to protect consumers and
address problem household movers; and

2. Develop an agency enforcement strategy
focused on entities offering services re-

ments.

lated to the transportation of household
goods in U.S. - foreign container trades.

Alternative Dispute Resolution (ADR):
Promote alternative dispute resolution
services provided by the Commission
which assist consumers experiencing
problems with household goods move-

Additional options will be developed for con-
sideration by the Commission during the second
phase of the investigation and will be addressed
in the February 15, 2011 Final Report.

Commissioner Khouri stated that "l am
pleased that the Commission undertook this in-
vestigation because it seeks to address a

(FMC Says Yes cont. on page 20)

CLASSIFIED ADVERTISING

CHARGES: 1-5 lines $15; $2 each additional line. CMSA box number $5; Non-member charge: $30 additional.
Special heading/set up extra. Replies to ads noting box numbers to be sent to: CMSA Communicator, 10900 E. 183rd

St., #300, Cerritos, CA 90703. Call Brianna Wahlstrom at (562) 865-2900 to place your advertisement.

EMPLOYMENT OPPORTUNITY

Schumacher Cargo Logistics, based in
Los Angeles, CA 90248, seeking Sales
Executive for our International
Household Goods department, with a
minimum of 2 years related work
experience. In-Home Surveys & travel
are an integral part of the job
performance as well as the capability of
being able to build rates for these
relocation shipment. You should have
good knowledge of world geography
and know how to explain the
International Relocation requirements to
potential clients in person. Send resumes
to: jobs@sclusa.com or fax to (424) 233
-1359.

EMPLOYMENT OPPORTUNITY
Beltmann Relocation Group, North
American Van Lines largest agent
based in Santa Fe Springs, CA is
searching for an experienced sales
person in our International Household
Goods division. Candidate must have
experience and would need to build
forwarder relationships to grow the
business. In-home surveys and travel
throughout Orange County and Los
Angeles as well as basic knowledge of
world geography and relocation
provisions are required. Send resumes
to: marc.maxwell@beltmann.com or
fax to (562) 623-4311.

USED EQUIPMENT WANTED
Local Moving Company looking to
purchase Used moving equipment.
(Dollies, Trucks, Pads, Vaults, etc.)
Please contact AQMS Mayflower. 661-
254-7823

MAYFLOWER AGENCY
RECRUITING ALL POSITIONS

Now hiring for positions including
warehouse manager, move estimators,
drivers, helpers and administrative staff.
All positions require experience. Please
e-mail resumes to
caseyk@aqmsmayflower.com.

USED VAULTS FOR SALE

BUSINESS WANTED

We are interested in purchasing all or a
part of your business. We are able to
provide quick cash for certain assets.
We can assist in an exit strategy. Major
CA markets are desired. Discussions
will be in strictest confidence. Send
information to CMSA, Box J1, 10900
E. 183rd St., #300, Cerritos, CA 90703.

MOVING BUSINESS FOR SALE
27 years in business. 4 trucks, 2 forklifts,
150 vaults 85% full, 5,000 sq. ft.
building in large lot. Financing available.
Contact Steve: (559) 676-2707

EMPLOYMENT OPPORTUNITY

Looking for managers in L.A./Orange
and Northern Bay Area. Must be
extremely computer literate. Must be
good with people and should have
experience in the Moving and Storage
Industry. Send resumes and letters of
inquires to: CMSA, Box J2, 10900 E.
183rd St., #300, Cerritos, CA 90703.

Lots of used vaults in the bay area for
sale. Lots of used vault pads available in
So Cal and Bay Area. Good condition,
good prices. Will deliver if needed. Send
inquires to: CMSA, Box J4, 10900 E.
183rd St., #300, Cerritos, CA 90703,
information@thecmsa.org.

MOVING TRUCKS FOR SALE

FOR SALE: 1993 GMC 16’ Box w/
ramp Diesel New Trans 3500.00. 1986
GMC 26’ Box, 350 Gas, 5 speed $4500
obo. 1991 Int’1 26” Movers Box Diesel,
5 speed, $9500 obo. CA 1-877-832-
5950
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(FMC Says Yes cont. from page 19)

consumer protection issue that affects many av-
erage citizens who are most often first-time or
very occasional users of international shipping
services. The steps approved by the Commis-
sion today will result in the immediate focus of
agency resources on educating and assisting
consumers, facilitating industry ‘best practices’,
and targeting enforcement efforts on rogue
household goods movers. | look forward to de-
veloping additional measures to protect the
shipping public during the second phase of this
investigation."

Chairman Richard A. Lidinsky, Jr. said:
"Commissioner Khouri and his team members
have produced excellent findings and recom-
mendations that will significantly advance the
Commission’s mission to protect the public from
unfair and deceptive practices. | look forward to
working to implement these thoughtful meas-
ures, and to the team'’s final report in February."

Source: American Moving & Storage
Association

Thomas W. King
1919 - 2010

Past Chairman Thomas
King passed away peacefully
at his Petaluma residence on
November 28, 2010. Mr. King
worked for Crockett’s Van and
Storage in San Raphael until
he retired nearly 30 years ago,
when he and his wife Mary
moved to Petaluma. During his
time with the CMSA, he became Chairman in
1970.

Mr. King is survived by Mary L. King of
Petaluma. He was a loving father of Gerald
“Pete” King and his wife Wendy of Santa Rosa
and Marsha Mac Dougall and her husband Jim
of Sparks, NV. He was known also as “Papa
Tom” to his grandchildren Joe, Jennifer, Kris-
ten, Jason and his great-grandson Spencer.

As per his wishes, a service was not held.
Memorial contributions may be made to the
charity of your choice in his memory.

Source: Parent-Sorenson Mortuary and

Mrs. King
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SHORT ON TIME?

SHOP ANYTIME.

Trans Advantage strives to provide quality products and convenient programs at
affordable prices. And now our new and |mﬁroved Trans Advantage Web site is taking
convenience to the next level. New online features include:

Vehicle Inventory Updated Daily
Online Credit Application
Financial Services

“‘Ask the Expert’

Agent Products & Programs
Moving Equipment

Trans Advantage Store

Internet Specials

To learn more about the new Trans Advantage,
’ Tl‘aIlS visit us at www.transadvantage.co%n.
A A\dvantage

Trans Advantage, Inc. &4 One Premier Drive, St Louis, MO 63026 & BO00-325-2863 4 www.lransadvantage.com
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Now serving over 30 US Cities

CITY-ISSUED TEMPORARY
NO PARKING SIGNS
FOR MOVERS

info@movingpermits.com
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Los Angeles, New York, San Francisco, Boston, Chicago,
Philadelphia, Washington DC, Baltimore, Seattle,
Portland, Charlotte, Minneapolis and growing fast...

OFFICIAL & ENFORCEABLE

www.movingpermits.com




Parking Permits are a win-win.
Earn more money on every move
while offering better customer service.

Los Angeles: the land of opportunity?

LA parking permits cost only $107 in total. This reasonable fee gives you an
opportunity to re-sell our permits to your customers with a nominal mark-up.
Request a permit in less than 60 seconds then we’ll handle the details.
You'll "own” the parking spaces in front of the jobsite.

You'll finish faster, with few hassles and look more professional.

Still not convinced?
Don't believe us. Read yet another rave review from another CMSA mover - like you:

One Big Man & One Big Truck Moving Company is a local moving company based in San Francisco, California
since 1983. Our “City by the Bay" is one of the most difficult metropolitan’s to perform a household move. The
challenges we face with the steep hills, the long Victorian staircases and then, our Achilles heel, PARKING! The
real headache is finding legal parking for a 40 ft moving truck at both the loading location and the unioad
location, Moving people and their belongings is the easy part to our job.

Permit Puller makes our job much easier. We arrive on the jobsite, the permits are posted, we park and we're
ready to go right to work. Their website is very simple to navigate and it takes very little time to set up the
parking permits for @ move. | recommend Permit Puller for ease and convenience of their service!

Fred Wallace
President
One Big Man & One Big Truck Moving Co,, Inc.

Califarnia Permit Menu
Typical lead-times and all-inclusive fees *

Los Angeles, CA 4 business days $107
Beverly Hills, CA 7 days $183
Santa Moriica, CA 4 days $135
San Francisco, CA 5days $215
Berkeley, CA 5 days $154
Oakland, CA 4 days $221
W. Hollywood, CA 7 days Callus
Pasadena, CA 4 days $108
Irvine, CA sdays $100

* The read-times cited above provide us a comfortable opportunity to obtain for your permits. While it is possible to get permits in less time, we
offer them with less reliability. The typical permit fees cited are a good faith effort to summarize an all-inclusive flat-fee (including city fees and our
service fee). It is for a one day, ali-day, parking permit for a 40-foot moving van in an area without parking meters for a professional mover.

All subject to change without notice.

www.movingpermits.com

877-EZ-PERMIT

Er7-331-3764
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CALIFORNIA MOVING & STORAGE
ASSOCIATION

93rd Annual Convention
Hilton La Jolla Torrey Pines
La Jolla, CA
Apl’il 12_17, 2011 CMSA 93rd Annual Convention

La Jolla, CA « April 12-17, 2011

Register the following company’s representatives. Check here if this is your first CMSA Convention:____

Mr. Badge First Name

Mrs./Ms. Badge First Name

Other Badge First Name

Company Phone () Email

Address City Zip

Date of arrival Date of departure

REGISTRATION FEE: (See reverse side) Before After

Feb. 25 Feb. 25

CMSA MEMBER or SPOUSE (each) $475.00 $575.00
CHILDREN’S PRICE (up to 12 yrs.) $325.00 $350.00
NON-MEMBERS (each) $625.00 $725.00

Sponsors & Exhibitors—Please use appropriate forms to ensure proper handling of complimentary registrants.

Enclose registration fees with this form. Make checks or money orders payable to CMSA or use your Visa,
Discover or MasterCard. Credit card registrations may be faxed to (562) 865-2944.
() Visa ( )DIS ( )MC () Check enclosed Amount $

Card # Exp. Date Signature
Cards billing address and zip
Three number code on back of card

Please mail this form, with payment, to CMSA, 10900 E. 183rd St., Suite 300, Cerritos, CA 90703.

**CANCELLATIONS: Cancellations made before March 13, 2011, will be subject to administrative fees plus
any incurred costs (not to exceed 50% of total fees paid). After March 13, 2011, we will be unable to make
refunds. Substitutions will be accepted, but we need to know one week in advance.

ROOM RESERVATIONS: Call the Hilton La Jolla Torrey Pines directly at 1-800-HILTONS (445-8667) to
make reservations and ask for the group rate for California Moving and Storage Association. A reservation
link can also be found online by visiting www.thecmsa.org and clicking on the Convention Calendar web page.
Reservations must be made by March 13, 2011 to guarantee the special group room rate. All major credit cards
are accepted for deposit.



FULL REGISTRATION FEE ($475.00) INCLUDES:

Thursday, APRIL 14

Friday, APRIL 15

Saturday, APRIL 16

LA JOLLA FLAVORS EXHIBITORS RECEPTION
Food, Beverage, Latest in Industry Product and Service Technology

TORREY PINES SUNRISE BREAKFAST
CMSA GENERAL SESSION
FAIRWAYS LUNCHEON

SAN DIEGO ZOO DINNER

Dinner & Animal Event (No transportation will be provided. CMSA can assist in
carpool arrangements if advanced notice is given.) Delegates only attending the
dinner should pick up their Zoo Evening Admission tickets at the CMSA Check-
In table near the elephant topiaries near the zoo entrance. Delegates can walk
around the zoo as early as 4 pm before meeting for dinner at Sydney’s Grill at 7
pm. Dinner buffet is for adults only. Kids will receive children’s meals. Optional
zoo day passes are available for an extra fee.

Z00 DAY PASS (OPTIONAL)

Adults (12+) $30.00/Children (3-11) $22.00

Zoo Day Passes are only good for Friday, April 15,2011 (9 am — 7 pm) —
dinner NOT included unless a separate Zoo Dinner Ticket or a Full
Convention Registration is purchased. (Use the Individual Ticket Order
Form to purchase Zoo Day Passes.) Zoo Day Pass Guests also attending
the dinner should meet at Sydney’s Grill inside the zoo at 7 pm. — do
NOT go outside of the zoo without getting your hand stamped and keep
your zoo ticket stub to avoid paying a re-entry fee to the Zoo Dinner
event. Transportation will not be provided to the zoo.

PACIFIC OCEAN BREAKFAST
CMSA GENERAL SESSION
VAN LINE PANEL DISCUSSION

HORIZON AWARDS LUNCHEON

CHAIRMAN’S RECEPTION & DINNER/BALL



CMSA ANNUAL GOLF TOURNAMENT =
REGISTRATION FORM —
ENCINITAS RANCH GOLF COURSE =
1275 QUAIL GARDENS DRIVE
ENCINITAS, CA 92024
(760) 944-1936

THURSDAY, APRIL 14,2011
8:30 AM SHOTGUN START
(Golfers should arrive at course by 8:00 am.)

SPONSORED BY: PIONEER ¢ CO-CHAIR’S — LEN GOLLNICK & GARY BLOWER

Entry fee -- $110.00 per person / Includes: green’s fees, cart, range and box lunch.

Primary Contact:

Golfer 1: Company:

Phone: Email:

List golfers in your foursome. (Foursomes will be formed by golf co-chairs unless listed below.):

Golfer 2: Company:
Golfer 3: Company:
Golfer 4: Company:

HOLE-IN-ONE CONTEST (#17) — Sponsored by TRANSGUARD INSURANCE CO. OF AMERICA

GOLF RULES: Appropriate golf attire is required, e.g., shirts with collars and appropriate shorts, pants or skirts (no
cut-offs, gym shorts, tank tops or blue jeans). Non-metal spiked shoes are required. Encinitas Ranch Golf Course
reserves the right to deny playing privileges to any player who violates the rules and policies of Encinitas Ranch Golf
Course when on site before, during or after play. Gift certificates, passbooks, complimentary vouchers, and JC member
cards and coupons will not be accepted for tournament or group play.

*Refunds are subject to a $15 processing fee. No refunds for cancellations after March 13, 2011.*

Enclose golf fees with this form. Make checks payable to CMSA, or use your Visa, MasterCard or Discover Card.

( )Visa ( )MC ( )DISCOVER () Check enclosed Amount:
Name on Card: Card #:
Exp. Date: Three-Digit Code on back of card:
Billing Address & Zip Code:
Phone: E-mail Address:

Transportation will not be provided. Please let us know if you can provide or need transportation.
Yes, I can provide transportation. # of People:

Please assist me in finding a carpool. # of People:

Please mail this form, with payment to: CMSA, 10900 E. 183rd St., Suite 300, Cerritos, CA 90703
or fax to: (562) 865-2944.



2 of Chap e 2011 CMSA CONVENTION - INDIVIDUAL EVENT TICKET FEES:

C_,C AW ith ¢ h(__ (Hilton considers children to be 12 years old and under. The San Diego Zoo considers children to be 3-11 years old.)
e 1, Adult Child
7 Thurs. April 14 La Jolla Flavors Exhibitors Reception $150.00 $100.00
Golf Tournament Registration $110.00 $110.00
(USE GOLF FORM)
Fri. April 15 Torrey Pines Sunrise Breakfast $35.00 $25.00
Fairways Luncheon $60.00 $42.00
Zoo Dinner w/ Animal Event*¢ $100.00 $50.00
: Zoo Day Passes (Restrictions Apply)**¢ $30.00 $22.00
: \1'.\.'1\l 9 *(rd\r\nr\n:--ll(lm‘\ e Adult (12+) $30/Child (3-11) $22
a Jolla, CA » Apnil 12-17, 20

Sat. April 16 Pacific Ocean Breakfast $35.00 $25.00
Horizon Awards Luncheon $60.00 $42.00
Chairman’s Reception & Dinner/Ball $150.00 $100.00

*Delegates only attending the dinner event can check in and walk around the zoo as early as 4 pm. CMSA will have a check-

in table by the elephant topiaries near the zoo main entrance. You will be given an Evening Admission Ticket to enter the

700. Meet at Sydney’s Grill at 7 pm. Buffet dinner is for adults only. Kids will receive children’s meal.

**Zo00o Day Passes are only good for Friday, April 15, 2011 (9 am - 7 pm) — DINNER NOT INCLUDED. Pick up day pass tickets
at Zoo Guest Relations. Day pass includes unlimited use of the Guided Bus Tour, Express Bus and Skyfari Aerial Tram. A separate
Zoo Dinner Ticket or a Full Convention Registration must be purchased to attend the CMSA Zoo Dinner Event. Zoo Day Pass Guests
attending the dinner should meet at Sydney’s Grill at 7 pm — do net go outside of the zoo without getting your hand stamped and
keeping your zoo ticket stub to avoid paying a re-entry fee to the Zoo Dinner event.

+Transportation will not be provided to the zoo. The Zoo Dinner will be at Sydney’s Grill in the zoo.

Additional Ticket(s) Order Form:

ATTENDEE NAME EVENT FEE

GRAND TOTAL.:
TICKETS WILL BE COLLECTED AT THE DOOR PRIOR TO ALL FOOD FUNCTIONS!

Tickets will be included in your registration packet. Cancellations made before March 13, 2011 will be subject to
administrative fees plus any incurred costs (not to exceed 50% of the fees paid). After March 13, 2011, no refunds
will be given.

Contact Name Company
Phone Email
() Visa ( )DISCOVER ( )MC ( )Checkenclosed Amount$
Name on card (if different):
Card # Exp.Date  Three-Digit Code on back of card
Card Billing Address Card Billing Zip

Return completed order form and payment to: CMSA, 10900 E. 183" St., Ste. 300, Cerritos, CA 90703
or fax to: (562) 865-2944. For questions, call Renee Hifumi at (562) 865-2900.
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<@ Iz, Room Rates Available at:

HILTON LA JOLLA
TORREY PINES

Reserve your room by March 13, 2011 to

CMSA 93rd Annual Convention

La _IO”d, CA » Aprll ]241 7. 20|l receive the CMSA group rate!

CMSA Room Rate: $199.00 per night (Sgl/Dbl)

All rates are subject to the prevailing state and local taxes, fees and assessments, currently 10.64 %
plus 2% San Diego Tourism Marketing District assessment.

Convention Dates: April 12-17, 2011 — Group rates are also available three days before and after
the convention dates based on availability!

To Make Reservations: Call 1-800-HILTONS and request the group rate for the California Moving
& Storage Association. A reservation link can also be found online by visiting www.thecmsa.org
and clicking on the Convention Calendar web page.

Deposits/Confirmation: Hilton requires guests to provide a credit card to guarantee the reserva-
tion. One night room and tax will be charged to that credit card if reservation is cancelled less than
24 hours prior to arrival.

Early Departures: Guests should notify Hilton La Jolla Torrey Pines at or before check-in of any
change in planned length of stay to avoid an early checkout fee.

Torrey Pines Golf Course: Tee times for this famous course can be made up to 90 days in advance
through the City of San Diego by calling (877) 581-7171 option 3. Due to its popularity, making a
tee time can be difficult. The Hilton La Jolla Torrey Pines has a limited number of individual ad-
vance tee-times available for guests which can be reserved up to 90 days in advance. Restrictions
may apply. You must call Ozlem Bunting at Hilton (858) 450-4537 to make arrangements.




