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Chairman
Rick Hosea
Crown Worldwide M&S
San Leandro, CA

“Well, with the new year now well
on its way, it will soon be time for us to
gather for the 95th CMSA Convention
in beautiful Santa Barbara, Calif.
There is nothing like waking up to the
sound and smell of the Pacific Ocean
just steps away from your room at the
Fess Parker's DoubleTree Resort, lo-
cated along the California coast. We
are living in an ever-changing business
environment with the passing of AB
2118, new leadership at the PUC and
the continued evolution of CARB. It is
vital that we keep up with all those
changes if we are to remain compliant
and competitive in our respective mar-
ketplaces.

The CMSA Convention is packed
with information on “best practices,”
which is shared by many industry ex-
perts, fellow agents and Associate
members alike. Our Conventions offer
a lineup of the finest speakers from
IAM, AMSA, and others who provide
us with the most up-to-date information
in a variety of business segments in
California, our nation and international-
ly as well.

The real value with our yearly
Convention is our members; you all
are the very reason we are one of the
leading moving industry associations

(Rick Hosea cont. on page 5)

Vice Chairman
P.J. Welch
Cardinal Van & Storage Co.
Twentynine Palms, CA

“The CMSA Convention, being
held at the Fess Parker’s DoubleTree
Resort in Santa Barbara, is a once-a-
year opportunity for our membership to
meet as a group and discuss the is-
sues involving our industry. Located
directly across from the Pacific Ocean,
the Convention site is the perfect place
to bring our families to relax and have
some fun as we prepare for the coming
summer season.

This year’s Convention theme is
“Exiting the Comfort Zone.” The econo-
my of the past few years demonstrated
to many that if we are going to be suc-
cessful, then we must be willing to exit
our “comfort zones” and seek new
business. With a van line panel discus-
sion, a military breakout session and
numerous networking opportunities,
you will not want to miss this Conven-
tion.

Whether you plan on playing in the
CMSA golf tournament, spending the
day at the beach or meeting with our
Associate members at the Exhibitors
Welcome Reception, there is some-
thing for everyone at this year’'s Con-
vention. For many of us, this Conven-
tion will be the last break until the end
of summer. Mark the days on your cal-
endar, and join me and my family at the
95" Annual CMSA Convention in Santa
Barbara.”

CMSA Officers Invite You to "Exit the Comfort Zone”

Secretary/Treasurer
Jay Casey
Casey Moving Systems
Ceres, CA

“This year's 95" CMSA Conven-
tion in Santa Barbara will prove to be
one of this year’'s must-attend events.
Not only is the venue at a beautiful
location, the Fess Parker’s DoubleTree
Resort, but it will also provide you and
your family a well-deserved stress-free
break. In minutes, you can be in one
of our well-informed, up-to-date gen-
eral sessions, then enjoy a quiet walk
on the beach with family and friends.

As we all know, the Convention is
a big part of the CMSA. ltis at these
conventions where we have the unique
opportunity to learn from van line lead-
ers, get acquainted with new friends
and reaffirm old ones. 2012 brought
many changes to our industry. It is
very beneficial to be up to date on the
new do’s and don'ts, and this year’s
Convention will provide you with this
information. While you are here, be
sure to spend some time with our As-
sociate members. They have what we
need to make our businesses run
smoothly.

“Fore” see you at the golf tourna-
ment on May 16. The Glen Annie Golf
Club looks like a great place to lose
some balls. | look forward to seeing all
of you at the Convention. We appreci-
ate your support. Check out our web-
site www.thecmsa.org for more infor-
mation and register today.”
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Chairman’s Corner
By: Rick Hosea

If you can't tell, Febru-
ary has a way of spread-
ing LOVE IN THE AIR,
whether it is through gen-
tle reminders or that more
in-your-face marketing by
retailers with their displays
of candies, flowers, cards
and who knows what else!
How we choose to celebrate Valentine’s Day
with our loved ones is a personal choice for
each of us. While I too will succumb to some of
the marketing tactics that appear everywhere |
go, I will also try to find a creative way to show
my family that | love them. That gift might come
in the way of spending time with them on a sim-
ple bike ride, a trip to the movies or even a long
walk on the beach without the cell phone. My
point is this: Sometimes it takes more than mon-
ey to show our love. It might be just giving
someone the gift of time. More often than not,
we know that a strong, stable family life means
a strong, stable business life. We know that the
key to happiness is finding a way to bring a

Companies Ltd. ...
WEEKLY CONSOLIDATIONS ~—

GUAM: $7.50 PER CUBIC FOOT (min. 100 cuft)

from Port Agent Santa Fe Springs, CA to Door:

HAWAII, ALASKA, & GUAM

www.DewittMove.com

e CALL: (877) 857-9870
® E-MAIL: Info@DewittMove.com

sense of balance to our life. Often, sadly, | am
not the poster child for such balance. It does
take a focused effort to avoid becoming too ab-
sorbed at times with our work if we aren’t care-
ful. So, however you choose to celebrate Val-
entine’s Day, make sure that you do it with a
true spirit of love for those whom you love.

As we progress into 2013, I've noticed a sur-
prisingly steady flow of calls coming into our
sales department, requesting moving quotes for
all our business lines, which is truly refreshing
during the traditionally slow winter months. |
recently returned from a three-chapter swing
around our state where | had the chance to
meet with many CMSA members, who reported
positive financial results for 2012. The hope all
around is that we see a continued growth in
business for those of us striving to achieve the
goals we set forth for 2013. We can finally feel
as if the recent economic challenges are now
behind us. It is now time to set our sights on
moving forward with confidence that we are on
the way to an economic upswing for most U.S.
businesses.

As | met with each chapter, | spoke of the
need to have a strong sales plan, and a team

(Chairman’s Corner cont. on page 4)

HAWAII: $4.99 PER CUBIC FOOT (min. 100 cuft)

*Rate includes fuel surcharge
- and delivery services up to

Gﬁqwf Hawaiian Movers ?, 50 miles from the port
ALASKA: $ 5.99 PER CUBIC FOOT (min. 100 cuft)
*Rate includes fuel surcharge

and delivery services up to

50 miles from the port of
Anchorage, AK

*Rate includes customs, fuel
surcharge, and normal delivery
services anywhere in Guam

MOVING & STORAGE
GUAN

® BOOK ONLINE by using the “Corporate Client Consolidation Form”

BEST AVAILLABLE RATES




President’s Comments
By: Steve Weitekamp

January 31, 2013, ended
a second year of the Califor-
nia Air Resources Board
(CARB) reporting deadline
for all On-Road Diesel En-
gines operating in California.
This process is one that
caught some carriers by sur-
prise and left several won-
dering if they needed to report. My perspective is
that CARB, like many regulators, has done a less-
than adequate job of outreach to the impacted in-
dustry. | have little faith that a company that is not
aligned with an Association like CMSA would have
enough knowledge to proceed with compliance pri-
or to a costly enforcement action. Hopefully, you
have reported your fleet if you are taking advantage
of any fleet options or have printed out a certificate
of compliance for your van line to expedite a possi-
ble roadside inspection.

There are more CARB deadlines ahead, and
recent events have me thinking of the impact on
small fleets; this class includes contractors, which
are vital to our industry. Small fleets (one to three
diesel trucks) that have taken advantage of delays
as a result of their reporting to CARB will be re-
quired by January 1, 2014, to install an expensive
PM filter costing up to $18,000 on one of their
trucks or replace their truck(s) with a compliant unit
(s). The question that we all need to ask is: What
will be the impact of this deadline on our fleets and
van line capacity?

Transportation in general, and our industry in
particular, faces a shortage of drivers. Issues relat-
ed to CARB regulations, changes in the Hours of
Service (HOS) rules and implementation of the
Federal Motor Carrier Safety Administration’s Com-
pliance, Safety, Accountability (CSA) program only
exacerbates an already difficult challenge. Freight
has advantages in hiring over moving for several
reasons: the work is less physically demanding, the
learning curve is much shorter, and greater volume
and turnover has helped to increase hiring efficien-
cies.

With AMSA taking the lead, | am pleased to re-
port that CMSA is also a participant in working to
address the driver shortage issue. AMSA has

(President’s Comments cont. on page 5)




(Chairman’s Corner cont. from page 2)

that understands its role in the sales process.
We must share plans and goals for our teams to
work toward as well as a process for recognizing
achievements when goals are reached. We
don’t have to over-complicate the road to suc-
cess; instead, just share your expectations with
your staff so they feel as if they are pooling their
efforts toward a targeted direction.

Having nearly made all my rounds to our
CMSA chapters, one thing has struck me deeply
about the CMSA members | meet with. | can
see that your businesses are not only an im-
portant part of your communities by providing the
highly needed services to those residents, but so
many of you are the very fiber that makes your
communities so special. In speaking with many
of you, it is clear that your roots run deep into the
history of your respective business locations. All
this fosters a passion to serve those which you
call your own (your communities). As | listened
to you describe your memories of growing up in
those cities and towns, it was clear to me that
those places were home to you for many rea-
sons. Many of you were so kind to invite me into
both your business world as well as your person-

al world by letting me tour your facilities and so-

cial clubs. It is moments like these that have giv-
en me a deeper appreciation for CMSA; those
memories will be the very thing | take away from
my experience as your Chairman.

| will close by saying we are truly fortunate to
have a group of Associate members who sup-
port not only our chapters, but, more importantly,
our day-to-day operations. Our companies de-
pend on that support as we set forth to serve our
customers. We could not deliver the level of ser-
vice we all strive for on every move without such
support. When called upon to support a chapter
event, our Associate members respond with
“when” and “where,” followed by their gift of par-
ticipation. | would love to name each and every
one of them in this column for their tireless ef-
forts in providing a level of value to our business,
and CMSA, when called upon to do so. Instead,
| would ask that we all make an effort to thank
them for their continued contributions to support
our organizations and our Association. We, in
turn, should thank them whenever possible by
bringing opportunity their way. Clearly, there is
no better way to thank them than by providing

(Chairman’s Corner cont. on page 5)
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(President’s Comments cont. from page 3)

created a Driver Recruitment and Retention
Committee, chaired by respected industry lead-
er and CMSA member Bev Klein, President of
NC Moving and Storage Solutions. One of the
primary goals of this committee is the imple-
mentation of an AMSA driver development pro-
gram, the Registered American Moving Profes-
sionals (RAMP). The challenge for RAMP will
be to identify and train new van operators.
AMSA's innovative program partners with a
Kentucky community college and a regional job
program, which takes advantage of federal
funds to put people to work.

If you have joined us for any of 2012-2013
CMSA Chairman Rick Hosea'’s chapter visits,
you are aware that he started in this industry in
1984 by attending a three-week Mayflower driv-

er training program in Carmel, Ind. Upon com-
pletion of this brief program, he started his ca-
reer as a driver for the Mayflower corporate
fleet. We can only hope that the RAMP program
will produce drivers who develop into quality op-
erators and potential leaders.

Like the cover page comments of CMSA’s
officers, | encourage you to join us at your As-
sociation’s upcoming 95th Annual Convention in
beautiful Santa Barbara. Please take a moment
to complete and return the registration materials
included with this issue.

(Chairman’s Corner cont. from page 4)

them opportunity to work with each of our or-
ganizations when possible. | would ask that we

open our organizations by offering them a shot
at earning our business; this practice could go a
long way for us all!

Happy Valentine’s Day!

(Rick Hosea cont. from page 1)

in the United States. We look forward to having “YOU”
and your families join us this year in Santa Barbara, for
what is sure to be a very memorable time with your
friends and colleagues on the California Coast. We know
that just as the tide rolls in to Santa Barbara coastline, so

too will our 2013 CMSA Convention. It is time to complete
and return your Convention registrations to ensure your
place at the Fess Parker’s DoubleTree Resort in beautiful
Santa Barbara, Calif. Rooms are limited, so don't be left
out. This Convention wouldn't be the same if “YOU”
weren't there with us.”

s\
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never felt so goodg

Deciding to partner with anew van line is a tough decision — after all, change
n't easy. That's where we come in. At Wheaton, you're not just a number, you're a
partner. We recognize that all of our agents are an integral part of our success. Our
open door policy aligns company and customer values, ensuring everyone is treated

ronestly, fairly and professionally. Bottom line? We deliver on our promises — that’s
the Wheaton Way. Compare your current van line with Wheaton:

Your Van Line Wheaton
O C4 No long-term debt
O C4 Views agents as true partners
O C4 Policies based on what'’s best for the system, not just
a select few
O C4 Stable, experienced leadership with decades of

industry tenure

~ For more information, contact Mike Harvey at 800.932.7799, ext. 771, or visit
is online at www.wheatonrecruit.com.

PARTNER COMPANIES 2012 Wheation | Bekins. We mave your lfe® is a registered trademark of Wheaton World Wide Moving USDOT 70719 2256609  MC 87113 770031
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Convention Speakers to Coach CMSA Members on
“Exiting the Comfort Zone”

2013 is the year for CMSA members to con-
sider “Exiting the Comfort Zone,” — which is the
theme for our 95" Annual Convention May 14
through 19 at the Fess Parker’'s DoubleTree Re-
sort in Santa Barbara, Calif. This year’'s theme
encourages attendees to think outside of the box
and develop new business relations. To help
Mover members in this endeavor, the 2013 Con-
vention will provide up-to-date information on is-
sues affecting the moving industry, offer new net-
working opportunities with suppliers and explor-
ing business diversification strategies for 2013.

The Convention kicks off with the CMSA'’s Ex-
ecutive Committee meeting on Tuesday after-
noon. Tuesday night will be the Movers and
Shakers Reception and Dinner — which is an invi-
tation-only event for CMSA Board Members,
Chapter Presidents and Committee Members.
The Movers and Shakers Reception will be spon-
sored by Gateways International, Inc., and the
dinner will be sponsored by TransGuard Gen-
eral Insurance Co. of America.

On Wednesday, the CMSA standing commit-
tees (Insurance Committee, Government Affairs

Committee, Membership Committee and Military
Affairs Committee) and the Association’s Board
of Directors will convene throughout the day. At-
tendees are welcome to sit-in and learn about
industry news during these meetings. The regis-
tration desk will open this day, and attendees can
begin picking up their registration packets and
event tickets. Convention Exhibitors will also
have an opportunity to set up their booths early
between 3 p.m. and 5 p.m.

On Thursday, CMSA members will showcase
their golfing talents at the Glen Annie Golf Club
for the CMSA Annual Golf Tournament, spon-
sored by Pioneer. The golf tournament will start
with its shotgun at 9:00 a.m. with a $10,000 hole-
in-one prize on the ninth hole, sponsored by
TransGuard General Insurance Co. of Ameri-
ca. For Exhibitors who don't golf, the ballroom will
be open for them to prepare their booths from 8
a.m. to 4 p.m. before the Exhibitors Welcome Re-
ception.

Thursday night is the highly anticipated Exhib-
itors Welcome Reception, sponsored by

(Convention Speakers cont. on page 7)




(Convention Speakers cont. from page 6)

New Haven Moving Equipment. The Reception
is the best place for moving company deci-
sionmakers to mingle with suppliers, and to check
out new and returning Exhibitors’ services and
products. Hors d’oeuvres and beverages will be
available to attendees throughout the night.

The Santa Barbara Breakfast, sponsored by
Trans Advantage, will begin the Friday activities.
After breakfast, master of ceremonies Ben Geis-
sel will start the Friday General Business Session
by welcoming delegates and performing the an-
nual roll call. Delegates will then hear a motiva-
tional presentation about human behavior impact
on your business from keynote speaker Colette
Carlson, founder of Speak Your Truth, Inc.

Colette Carlson is a human behavior expert
who delivers business communication advice to
maximize company relationships and revenue.
Carlson has been hired by Accenture, Microsoft,
New York Life, Cisco and PepsiCo to focus their
business strategies. It was after her own personal
transformation that enabled her to change her
career path from administrative assistant to No. 1
sales producer, and eventually, to becoming the
founder of Speak Your Truth, Inc.

CMSA Chairman Rick Hosea of Crown
Worldwide Moving & Storage will share his im-

After 105 years, we know
what it takes to
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- Dedicated Agency Development Team
- Financial and corporate stability
- Call Center

- Timely and competitive compensation
+ Unlimited hauling potential
« Integrated online system access

pressions of the past year’'s experiences with Ste-
ve Weitekamp in industry matters and visiting
CMSA Chapters.

Linda Bauer Darr, president and CEO of
American Moving and Storage Association
(AMSA), will inform attendees of the issues and
developments affecting interstate moves.

Sean Edgar of CleanFleets.net will discuss
the California Air Resources Board (CARB) regu-
lation updates still impacting moving companies
within the state. As an established consulting firm
for CARB regulation, CleanFleets.net continues
to advise and update moving specialists about
upcoming deadlines, reporting requirements and
other CARB issues.

Closing the Friday General Business Session,
CMSA President Steve Weitekamp will present
intrastate moving industry achievements in 2012
and the issues that lie ahead in 2013.
Weitekamp will also introduce the new 2013-
2014 CMSA Board of Directors and swear them
into office.

Next is the Blue Pacific Luncheon, sponsored
by Paul Hanson Partners. Joining attendees at
the luncheon, a legislative spokesperson will dis-
cuss current events happening in Sacramento
affecting the moving industry.

(Convention Speakers cont. on page 8)
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(Convention Speakers cont. from page 7)

The Military Affairs Breakout Session will
follow the luncheon. Delegates will hear from a
diverse group of military move experts about up-
coming policy changes. At the end of the session,
panelists will answer delegates’ questions about
the outlook on military moves in 2013.

In the evening, delegates get a chance to re-
lax and socialize at the Friday night off-site event
at the Cabrillo Pavilion Arts Center. Attendees will
enjoy a quick shuttle ride, sponsored by DEWITT
Co./Royal Hawaiian Movers, to and from the
center. There will be a catered barbecue dinner
for attendees and entertainment by Mark Collier,
a well-known strolling magician. This event is
sponsored by Kentucky Trailer, Cardinal Van &
Storage Co., Arpin Van Lines, Inc., Atlas Van
Lines, National Van Lines, North American
Van Lines, Stevens Worldwide Van Lines, Uni-
group, Inc. and Wheaton | Bekins.

The American Riviera Breakfast, sponsored
by ECS Refining — ecollective, will begin the
Saturday morning. At Saturday’s General Busi-
ness Session, master of ceremonies and former
CMSA Chairman Vince Cardinale will introduce
International Association of Mover’s (IAM) Presi-
dent Terry Head, who will present the current
state of the international shipping market. The

The CMSA Sponsored Workers Compensation Program

* AUTO LIABILITY

IAM represents more than 2,300 companies op-
erating as movers, forwarders and other service
providers in more than 170 countries around the
world.

CMSA will also host its Van Line Panel dis-
cussion with van line representatives, moderated
by former CMSA Chairman Steve DeBolt. Dele-
gates will have an inside look into interstate
household goods moving, health of the national
account business market and future DP3 chang-
es. At the close of the panel discussion, ques-
tions will be taken from the audience.

The Convention continues with the Saturday
Paradise Awards Luncheon, sponsored by
Champion Risk & Insurance Services, L.P. and
Vanliner Insurance Co. During the luncheon,
CMSA Chapter Presidents will be recognized for
their hard work in leading their chapters and for
raising funds for the CMSA Scholarship fund and
Special Olympics. Also joining Convention at-
tendees are several 2013 CMSA Scholarship re-
cipients who will receive their certificates and say
a few words about how their scholarships will
help them accomplish their scholastic goals. In
addition to granting more than $51,000 in schol-
arships this year, one person will be awarded a
special $2,000 memorial scholarship, honoring

(Convention Speakers cont. on page 9)
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(Convention Speakers cont. from page 8)

the life of retired CMSA Manager Patricia Andrews.
CMSA will also present a $5,000 donation to the
Southern California Special Olympics. The finale of
the 2013 Convention is the Saturday night Chair-
man’s Reception and Dinner/Ball, sponsored by
CDS Moving Equipment. The night will kick off
with the grand prize drawing of the DEWITT Co./
Royal Hawaiian Movers-sponsored Maui Trip.
Only Mover members that have purchased full

Convention registrations and are present at the raf-§.....

fle are eligible to win (Individual tickets don’t
count!).

Next, the 2013-2014 CMSA officers will be in-
troduced to the membership, and the attendees will
celebrate the installation of Chairman-elect P.J.
Welch of Cardinal Van & Storage Co.

Senior Chairman Rick Hosea of Crown World-
wide Moving & Storage will receive the honorary
CMSA lifetime membership and pass the gavel to
the 2013-2014 Chairman P.J. Welch. In celebra-
tion, delegates will dance to the music by Area 51
band.

Join us at the 95th Annual CMSA Convention in
Santa Barbara! Remember: Full registrations that
are paid by March 25 will be entered in a $50 Visa
gift card raffle! To register for the 2013 Conven-
tion, please call the CMSA office or visit the con-

vention kiosk on the CMSA website today!

GETTING YOUR INTERNATIONAL HOUSEHOLD
GOODS SHIPMENTS ON TIME, INTACT AND
ON BUDGET FOR OVER 25 YEARS

NEDRAC, Inc.- We are a fully licensed and bonded U.S. freight
forwarder and customs broker with over 20 years experience in the
business of moving international household goods shipments.

EMAIL removals@nedrac.com TODAY to learn about the NEDRAC
difference.

NEDRAC, INC,
77621 Enfield Lane, Ste. 3 Palm Desert, CA 92211
Tel: (760) 3459621 + Fax: | 760) 345.9641

NEDRAC
inc.

www.nedrac.com

Contact Kentuch
For all yourTrarl

Serwce,
Afterma

ations:
Louisville

Louisville, KY 40209
866-638-6080 3

» Los Angeles/Fontan
10151 Calabash
Fontana, CA 92 35

A Servant Leader Company
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Governor’s Budget Plan Aligns Spending/Income

Governor Edmund G. Brown Jr. has pro-
posed a “live within its means” state budget for
2013-2014. If the projections and assumptions
play out as planned, it will be the first time in
decades that California has a balanced budget.

In announcing his proposed plan, the Gover-
nor said his budget would be adequately fi-
nanced with existing general tax revenues and
conclude the fiscal year with a billion-dollar re-
serve.

Nonpartisan Legislative Analyst Mac Taylor
generally agreed that the state’s “underlying ex-
penditures and revenues are roughly in bal-
ance,” but pointed to uncertainties (also
acknowledged by the Governor) due to federal

care act;

e Continued debt reduction; and

e A plan toinvest in infrastructure while
relying less on bonds.

Following is a closer look at specific areas of
the Governor’s budget plan. Fees continue to be
significant funding sources in a number of are-
as.

Environment
Based on the budget summary, the admin-
istration will be suggesting more activity in envi-
ronmental areas this spring.
The Governor

fiscal issues that
might have an im-
pact on state reve-
nues.

The Governor’s
proposal achieves
balance by:

e using the tax

increases vot-

Figure SUM-05
2013-14
General Fund Revenues and Transfers
{Dollars in Millions)

Sales and Use Tax
($23,264)
23.6% Other
($1,724)
1.8%

Liquor Tax
($326)
0.3%

Corporation Tax

plans to recommend
potential funding
mechanisms to pro-
vide communities
with access to safe
drinking water. This
could include fees on
industry sectors
deemed to contribute

ers approved
in November
2012 with
Proposition 30
(more taxes
for upper-
income tax-

Personal Income Tax
($61,747)
62.7%

($9,130)

ks to drinking water pol-

lution.

Also proposed is
streamlining the fee
system that funds
the state Department
of Toxic Substances

Tobacco Taxes
($89)
0.1%

Insurance Tax
($2,198)

Motor Vehicle Fees
22%

($23)
0.0%

payers, retro-
active to the beginning of 2012 and contin-
uing through 2018, plus a four-year quar-
ter-cent state sales tax hike) and Proposi-
tion 39 (billion-dollar tax increase on cer-
tain multistate corporations);

substantial spending cuts in ongoing pro-
grams; and

more revenues from a forecast of
“modest” economic growth.

Budget Highlights
e No new general taxes, but some reforms
to the state’s enterprise zone tax incen-
tives;
e Expanded coverage in the Medi-Cal
program to implement the federal health

Control because the
current structure provides inconsistent revenue
and has led to program reductions.

The Governor also will propose reforms to
the beverage container recycling fund in the
spring to help address fraud, review program
operations and secure funding to support the
long-term viability of the recycling program.

In the wake of the first carbon auction, held
in November 2012, the budget addresses the
expenditure of only $200 million in auction pro-
ceeds for 2012-2013 and $400 million in 2013-
2014. The spending plan for AB 32 (climate
change act) auction proceeds will be addressed
in the May revise.

(Governor’s Budget cont. on page 11)




(Governor’s Budget cont. from page 10)

Health Care

The Governor’s proposal devotes a substan-
tial increase of funds to implement the federal
Affordable Care Act. Specifically, the plan de-
votes about $350 million to expand coverage in
the Medi-Cal program to indigent adults and
certain low-income families. The administration
also is working on a new state-county partner-
ship to implement the expansion of Medi-Cal
eligibility.

(currently operating at a deficit) for prevail-
ing wages through “cost recovery” from
other sources that support public work
projects, and a $5 million loan from the
Targeted Inspection and Consultation
Unit, also known as the high-hazard in-
spection program.

¢ Anincrease to the Workers’ Compensa-
tion Administration Revolving Fund of
$152.9 million, supporting 82 positions to
implement the recent reforms and fund
the new Special Earnings Loss Supple-

ment program.

Labor/
Employment

Of interest in
the labor/
employment are-
as of the budget
are proposals for:

2013-14

K-12 Education,
(541,068)
42.1%

e Enhanced
data sharing
between the
Franchise
Tax Board

Corrections and
Rehabilitation,
($8,805)
9.0%

(FTB) and
the Employ-
ment Devel-

Services,
($28,370)
29.0%

opment De-
partment
(EDD),

Figure SUM-03

General Fund Expenditures
(Dollars in Millions)

Higher Education,

Health and Human

GOVERNOR’S BUDGET SUMMARY - 2013-14

Judicial/Legal
Reform

The budget
plan proposes a
$200 million cut in
allocations for the
trial courts. It's to
be patched
through a $200
million loan from
the “Immediate
and Critical
Needs Account,”
which is sup-
posed to be used
only for court con-
struction and ren-
ovation. The bor-

Labor and Workforce
Development,
($329)
0.3%

Government
Operations,
($742)
0.7%

($11,109)
11.4%

/

Legislative, Judicial,
Executive, ($2,546)
2.6%

General Government,
($1,721)
1.8%

Business, Consumer
Services & Housing,
($645)

0.7%

Transportation,
($207)

0.2%
Natural Resources,
($2,082)
2.1%

Environmental
Protection,
(346)
0.1%

which is projected to increase revenues
by $2 million as a result of increased pay-
roll taxes, including increased penalties
and $649,000 in interest.
Eliminating the July 1, 2013 sunset for
employer assessments that help fund the
Labor Enforcement Compliance Fund,
which conducts audits and investigations
for unfair work conditions.
Redirecting $2.5 million from the General
Fund that normally goes to workers’ safety
and labor enforcement to the compliance
fund to ensure prevailing wages are being
paid on public projects. This redirection
will be backfilled to the labor and enforce-
ment compliance monitoring fund through
employer assessments, possibly a sign
that higher assessments are coming.

e Funding the compliance monitoring fund

rowing of this money will delay planned con-
struction on courthouses, except the Long
Beach Courthouse. For that project, there will
be an increase of $34.8 million in the Immediate
and Critical Needs Account.

Also referenced in the budget proposal is a
reduced workload for the courthouses through
statutory changes and more administrative reso-
lutions.

Tax

A closer look at the tax-specific areas of the
budget proposal reveals an increase of $152
million to the FTB to continue the Enterprise Da-
ta to Revenue Project — including 184 new posi-
tions within the FTB. The project modernizes
the FTB to make more information and
tax-related functions available online. So far, the

(Governor’s Budget cont. on page 13)







(Governor’s Budget cont. from page 11)

project has helped to increase revenues to the
FTB — double what was expected initially. The
FTB expects this program to generate another
$4.9 billion through 2017.

The FTB predicts an increase of $3 million in
personal income tax collection as a result of the
enhanced data sharing between FTB and EDD.

Proposition 30 is estimated to increase per-
sonal income tax collections by $3.2 billion in
2011-2012; $4.8 billion in 2012-2013; and $4.9
billion in 2013-2014. The increased sales-and-
use tax will generate an additional $611 million
in 2012-2013 and $1.3 billion in 2013-2014.

Proposition 39 is projected to increase cor-
porate tax revenue by $440 million in 2012-2013
and $900 million in 2013-2014.

General Fund revenue sources for 2013-
2014 are: 62.7 percent from personal income
tax; 23.6 percent from sales-and-use tax; and
9.3 percent from corporate tax. The top 1 per-
cent of earners pay 40 percent of personal in-
come tax collected.

The budget predicts $150 million in 2013-
2014 from the use tax on Internet retailers.

Alcohol tax revenue is forecasted to decline

from $346 million in 2011-2012 to
$326 million in 2013-2014 due to a decline in
consumption.

Also forecasted is a 3.6 percent decline in
cigarette tax revenue due to decline in con-
sumption.

Statewide property taxes are expected to in-
crease by 1 percent in 2012-2013 and 2.5 per-
cent in 2013-2014 due to the stabilizing of the
real estate market.

Elimination of redevelopment agencies
(RDA) is projected to save the General Fund
$2.1 billion in 2012-2013, $1.1 billion in 2013-
2014 and $1 billion ongoing. The greater initial
savings are a result of a one-time distribution of
unencumbered funds being held in various RDA
funds and accounts.

Enterprise zone regulatory reform is fore-
casted to increase General Fund revenue by
$10 million in 2012-2013 and $50 million in 2013
-2014.

Transportation
The budget proposal:

e Appropriates $8 billion for the high-speed

(Governor’s Budget cont. on page 14)




(Governor’s Budget cont. from page 13)

rail project, including $5.8 billion for the
first phase of the initial operating section
from Madera to Bakersfield, $1.1 billion
for improvements to existing rail lines and
$819.3 million for intercity connectivity

projects that will ultimately link to the high afnnouncing the
-speed rail system. :
e Transfers $67 million in special fund reve- Annual gPinnacle fAward
nue to partially offset General Fund trans- g
portation debt service costs. : We want to honot an oatbtan.din.g
Legislative Analyst : company whose commitment to ethical busi- }
The Legislative Analyst said the Governor's || 7244 practices help to portray the ¢floving
“emphasis on fiscal discipline and paying off the and &torage Undustry in a

state’s accumulated budgetary debts is com-
mendable, especially in light of the risks and
pressures that the state still faces.”

Among those pressures are uncertainties re-
lated to the federal debt discussions, which the
Legislative Analyst described as “the key fore-
cast risk now.”

positive lL;g/r.t.

ofnt'cg Jeadlin.e.-
aQ,o'cil 5, 20713

Jlease visit the gflember Center
on out website
www.t/lecmsa.otg

Source: California Chamber of Commerce, Alert foz details and en.t'c#fb'cm.

Leok no further than Vanliner Insurance Company.
We stand out from the rest by specializing in the
business of insuring professional movers just like
you. Vanliner understands that your unigue needs
call for unique solutions whether it's underwriting,
policy issuance, claims, billing, loss prevention, or
any other service.

Jain the more than 1,000 van line agents and 4,000
owner operators who have already picked the
nation’s number one insurer of the moving and
storage business.

Want to learn more? For additional information,
including the name of the Vanliner representative in
your area, please call our marketing department at
1-800-325-3619, or visit us on line at

www vanliner.com

EXPERT SERVIGE N .

A EXCELLENT INSURAMCE COMPANY

0

|J "nF'D TO FIND UMIQUELY QUALIFIED. CONSISTENTLY BEST.

COMMERCIAL WORKERS' MOVERS" AND UMBRELLA INDEPEMDEMT DWNER
AUTO 1] S LIABILITY LIABILITY OPERATOR PROCRAMS

L BEMERAL LIABILITY COMMERCIAL PROPERTY BENEFITS PREOGRANS SPECEALTY COVERAGES
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How Well Do You

By: Colette Carlson, Speak Your Truth, Inc.

Not only do you physically move families’
most treasured possessions, commercial equip-
ment or (soon) electronic documents, but every
day you move emotions. That's right — your
thoughts, words and actions impact you, your
team and your customers. By embracing the fol-
lowing truths, you'll ensure that your emotions
will serve to improve your relationships — and
your revenue.

Turn emotion into motion. Spending emo-
tional energy worrying about upcoming legisla-
tion, your competition or a bad Yelp! review isn’t
going to move you any closer to your goals. Nor
am | suggesting you stick your head in one of
your packing boxes and ignore reality. But when
you find yourself ruminating or wasting mind
time on anything you can’t directly control, it's
time to stop thinking and start doing. Lower
your stress by turning emotion into motion. Con-
cerned about bandit movers? Look for opportu-
nities to educate your customers through arti-

Move Emotions?

cles, blogs or mailings. Role-play with your team
and show them how to educate customers to
protect themselves. Next time you find yourself
stewing, stop and ask, “What action can | take,
or what plan can | make that will give me a
sense of control?” Go do it.

Go through the e-motions with employ-
ees. Before you think I'm contradicting myself,
let me explain. As owners, we often get comfort-
able going through the everyday motions and
forgetting to engage the e-motions of our team.
Research shows when people are engaged at
work, they are happier and more productive. Do
you know what makes your employees tick? Do
you know how they prefer to be rewarded? Do
you know their partner’s name or if they have
children, and if so, do you ask how they’re do-
ing? Do you stop long enough to show apprecia-
tion through specific, genuine feedback, rather
than a quick “thanks a lot"? Do you continue to
share your vision and stories so they become
emotionally invested in your success as well?

(Move Emotions cont. on page 16)
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(Move Emotions cont. from page 15)

No matter your business, you're in the
business of selling. We know that people
make buying decisions emotionally and back
them up with logic. We

engage your customers?

Also, how emotionally appealing is your
website’s content? Realize that these days
women account for 85 percent of all consumer

purchases, and 75 per-

know that people do
business with those they
like and trust. So, if you
want people to do busi-
ness with you, you best
be able to tap into their
emotions in a positive
way. Do your physical
movers, the person in
billing and the individual
who answers your phone
know they are salespeo-
ple? They may think
they're in the business of |
providing a service, but
in truth, each member of
your company is a vital
part of your sales team
due to their everyday in-
teractions with your customers. As their fear-
less leader, are you providing them with the in-

sight, training and encouragement necessary to |your market share and results!

cent of women identified
themselves as the prima-
ry shoppers for their
households. Even higher
percentages use the In-
ternet for product infor-
mation before making a
purchase. Yet 91 percent
of women say that adver-
tisers don’t understand
them. And if advertisers —
those in the business to
get consumers to part
with their hard-earned
cash -- don’t, my question
is, do you know how to
best emotionally engage
your female buyers?

Join me at this year’s
95th Annual CMSA Convention to gain the skills
and strategies to move emotions to increase

C HAMPION RI SK Members of the CMSA

BENEFITS PROGRAM

A

MOVING & STORAGE PROGRAM benefit b:'q- Ubtﬂilliﬂg

multiple quotes from

CMSA ENDORSED EMPLOYEE one source for all of

their insurance needs.

MARK RABY

CHAMPION RISK &
INSURAMCE SERVICES, L.P.
CA LIC #OH1B81546

800-829-0807 X31

MRABY@CHAMPIONRISK.NET

WWW.CHAMPIONRISK.NET

16




Special Olympics Southern California Hosts
4th Annual Dream House Raffle

Special Olympics Southern California
(SOSC) has launched its fourth annual Dream
House Raffle (DHR), offering a $4 million home

Those who purchase tickets before the “early
bird” deadlines are eligible to win prizes leading
up to the grand-prize drawing. From February to

(http://www.socalraffle.com/Photos.aspx) or cash | April, there will be a monthly drawing for cash

payout of $2 million!
Tickets are $150 and
on sale now. This
year, the DHR has
added thousands of
dollars in luxury va-
cations, cars, elec-
tronics and cash priz- [§&
es, thereby increas-
ing the odds of win-
ning to 1 in 50.

For the first time,
discounts are being
offered for multi-
ticket purchases of three or more, which includes
an entry in the multi-ticket drawing for a Mer-
cedes-Benz SLK350 Roadster or $50,000 cash.
Multi-ticket packs are priced at three for $400
and five for $550.

prizes that range from
$5,000 to $25,000 or
a choice of a vacation

&=+ or luxury vehicle.
Please see http://
www.socalraffle.com/
for more information
on additional prizes,
entry deadlines, the
“refer-a-friend” draw-
&l ing, contest rules and
regulations. The final
raffle entry deadline is
May 24, 2013. The
grand-prize drawing will be held on June 9,
2013.

As a real-life example of the impact of the
DHR, a portion of the 2012 proceeds have

(Dream House Raffle cont. on page 18)
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(Dream House Raffle cont. from page 17)

provided SOSC'’s gold medal floor hockey team
with a trip of a lifetime, competing at the Special
Olympics Winter World Games in Korea
(January 30 — February 5). It also allows “the
organization to grow and offer more life chang-
ing opportunities at no cost for all of our athletes
from San Diego north to Bakersfield and San
Luis Obispo, and the thousands more who
haven't yet experienced what Special Olympics
Southern California has to offer,” said Bill Shu-
mard, President and CEO of SOSC. From com-
petition, training programs, and venue rentals to
coaches, sporting equipment, uniforms, trans-
portation costs or even meals at competitions,
thousands of SOSC athletes will benefit from
this campaign.

Join Jered Weaver, star pitcher of the Los
Angeles Angels of Anaheim, in supporting the
athletes of Special Olympics Southern Califor-
nia http://www.socalraffle.com/
HouseVideos.aspx by purchasing your tickets
today! For more information, call (800) 816-
6108 or visit http://www.socalraffle.com/.

WINATRIPTO MAUI!

TWO FIRST CLASS ROUNDTRIP TICKETS
ANYWHERE FROM CALIFORNIA TO MAUI
& A $2,000 MARRIOTT GIFT CARD

Only CMSA Mover members who have purchased a
full convention registration are eligible. (Individual
tickets don’t count!) Drawing to be held on Saturday,
May 18, 2013 at the CMSA Chairman’s Ball.
Winner must be present to win.

Sponsored by:
DEWTIT

anpa lfs Lad,

& AP Lt nc

PACKING MATERIAL AND SUPPLIES
FOR THE PROFESSIONAL MOVER

Equipment Rentl
Equipment Sales .=

Packing Material 'Sal "

Retail Box Store Prod ‘"_cts | :

Free Local Dellveryu oncrco |
Vaults and Lift Vans
Competitive Pricin§
Superior Service

S.F. BAY AREA
800-323-6559

LOS ANGELES
800-225-3659

SACRAMENTO
800-439-3934

CHICAGO
888-795-0199

LAS VEGAS
888-323-6559




CLASSIFIED ADVERTISING

SAN FRANCISCO MOVING &
STORAGE SEEKS NEW OWNER

This is an excellent opportunity for an
established operator to take over or
expand. The deal includes everything a
moving company has to offer: trucks,
equipment, approx. 170 storage vaults
and a facility that was designed to be a
moving company! The clean warehouse
offers separate secured offices, three
high vault storage, kitchen, locker room,
dock high door and easy tractor trailer
access. We are selling the assets and the
revenue at below market in order to
secure the right tenant. The facility is
shared by my two office trailers plus a
small footprint in the yard and
warehouse. There is an option to share
the property or we can move if you want
the whole place. This is a turnkey offer.
We just do not have time to run the
moving company any more. Four trucks,
vaults, pads, dollies and everything else
plus the revenue of around $80k per year
for $59K with a long-term lease. Put
your name on the side of the trucks,
change the sign in the front and you are
good to go! If you’d like to learn more,
then give me a call at 415-720-0970 or

email david@roadshowservices.com.

CHARGES: 1-5 lines $15; $2 each additional line. CMSA box num-
ber $5; Special heading/set up extra. Call Brianna Wahlstrom at (562)
865-2900 to place your advertisement.

EMPLOYMENT OPPORTUNITY

Looking for managers in L.A./Orange
and Northern Bay Area. Must be
extremely computer literate. Must be
good with people and should have
experience in the Moving and Storage
Industry. Send resumes and letters of
inquiries to: CMSA, Box J2, 10900 E.
183rd St., #300, Cerritos, CA 90703.

BUSINESS WANTED

We are interested in purchasing all or a
part of your business. We are able to
provide quick cash for certain assets.
We can assist in an exit strategy. Major
CA markets are desired. Discussions
will be in strictest confidence. Send
information to CMSA, Box J1, 10900
E. 183rd St., #300, Cerritos, CA 90703.

EMPLOYMENT OPPORTUNITY

A leading van line agency based in
Fremont, CA, is looking for experienced
and motivated salespeople in Silicon
Valley. The diversity of this agency
provides opportunities for qualified
candidates with experience in selling
local and National Account services,
including commercial O&I, warehousing
and distribution, and global household
goods. Interested candidates should
contact Mike Dahl, General Manager —
call 510-497-2362 or email

mikedahl@smmoving.com.

FOR SALE
Accu-Weigh Scale. Model AF-6060,
Capacity - 6000LBX-1LB, Serial
#51.J0683. Walk Ramp for sale,
Aluminum, Serrated Deck Walk, 16ft
long, and 40” wide. Best offer. (949)
380-1224.

OWNER OPERATORS WANTED
Now hiring owner operators with A, B
or C license, with at least 3 years of
experience in household goods. Must
have CARB compliant truck. Come
work for a growing agent. Great line
hauls and incentives. Please email
resumes to
recruiting@agmsnationalmoving.com.




Tues., February 12
Tues., February 12
Tues., February 19
Wed., February 20
Thurs., February 21
Wed., March 13
Thurs., March 21

Sun., March 24

Calendar of Events

Twin Counties
Golf Tournament

Greater Los Angeles Wed., March 27

Chapter Meeting

Ventura/Santa Barbara | Sat., April 6 North Bay Chapter

Chapter Meeting Bocce Ball
Tournament

North Bay Chapter

Meeting Sun., April 7 Ventura/S. Barbara
Bowling Tournament

Northern Region

Chapter Meeting Tues., April 9 Greater Los Angeles

Chapter Meeting
Sacramento Chapter
Meeting Thurs., April 11 San Diego Chapter
Padres Game

San Diego Chapter

Golf Tournament 95th Annual CMSA Convention
Fess Parker’s DoubleTree Resort
Santa Barbara, Calif.

May 14-19

Sacramento Chapter
Golf Tournament

Greater Los Angeles
Day at the Races

Fri., October 4 Monterey Bay

Golf Tournament

o5
Qig’a[ awaiian ers % °
%
WE MAKE MOVING I UN!
HAWAIIAN ISLANDS MOVING SOLUTION:

We specialize in offering per cubic foot rates for service from
your facility in California to your customers in Hawaii.

We are located on all 4 major Hawaiian islands.
Call us for details:

HONOLULU: 432-9502  KAUAI: 332-7400
MAUI: 873-0777 « BIG ISLAND: 934-7411

www.royalhawaiianmovers.com g
h =
¢  DOT # 227698, MC 165352 & FF 003549, PUC #85-C c
@ Member of: American Moving & Storage Assn. (A.M.S.A.),
wan |nternational Association of Movers (1.A.M.),
California Moving & Storage Association (C.M.S.A.).
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You’re Invited to the
California Moving & Storage Association’s
95" Annual Convention!

Meet your California colleagues at Fess Parker’s DoubleTree Resort
in Santa Barbara, Calif., May 14-19, 2013 and learn about issues
affecting both the California & National Moving Industry.

CMSA ROOM RATE: $175 PER NIGHT*

Call toll-free 1-800-879-2929 and request the group rate for
California Moving & Storage Association.

The Resort is located at 633 East Cabrillo Boulevard, Santa Barbara, CA 93103. For those
wanting to extend their stay and enjoy Santa Barbara even longer, the discounted room rate
also applies three (3) days before and after the convention dates based on availability!

*Hotel rate is for single or double occupancy and subject to state and local taxes, fees and as-
sessments, currently 12.10%.

| We have an informative and fun-filled schedule of events planned for the Convention.

The Santa Barbara area also offers many nearby activities and sites to explore during your free
time such as the Santa Barbara Zoo, Stearns Wharf, wineries, beaches, shopping and more!
Don’t forget to sign up for CMSA’s Annual Golf Tournament being held Thursday, May 16,
2013 at the Glen Annie Golf Club.

Convention Reqistration Fee - $475

Check our website for Convention and Exhibitor Registration at: www.thecmsa.org
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2013 CMSA CONVENTION - INDIVIDUAL EVENT TICKET FEES:

Adult Child

Thurs., May 16 Exhibitors Welcome Reception $150.00 $100.00

Golf Tournament Registration $125.00 $125.00

(USE GOLF FORM)

Fri., May 17 Santa Barbara Breakfast $35.00 $25.00

Blue Pacific Luncheon $60.00 $42.00

Cabrillo Pavilion Arts Center (Off-Site Dinner) $100.00 $50.00

Sat., May 18 American Riviera Breakfast $35.00 $25.00

Paradise Awards Luncheon $60.00 $42.00

Chairman’s Reception & Dinner/Ball $150.00 $100.00

Additional Ticket(s) Order Form:
ATTENDEE NAME EVENT FEE
GRAND TOTAL:

Special Food Requests (e.g. vegan, vegetarian, etc.): We will notify you whether or not your requests can be
accommodated and if any additional fees are necessary.

TICKETSWILL BE COLLECTED AT THE DOOR PRIOR TO ALL FOOD FUNCTIONS!

Tickets will be included in your registration packet. Cancellations made before April 23, 2013 will be subject to
administrative fees plus any incurred costs (not to exceed 50% of the fees paid). After April 23, 2013, no refunds will
be given.

Contact Name Company
Phone Email
() Visa ( )DISCOVER ( )MC ( )Checkenclosed Amount$
Name on card (if different):
Card # Exp. Date _ Three-Digit Code on back of card
Card Billing Address Card Billing Zip

Return completed order form and payment to: CMSA, 10900 E. 183" St., Ste. 300, Cerritos, CA 90703
or fax to: (562) 865-2944. For questions, call Renee Hifumi at (562) 865-2900.



WIN A

$50 visa

GI(ET CARD COMFORT
. . R ee details.)
Convention Registration Form ZONE
EARLY REGISTRATION DEADLINE: MARCH 25, 2013
Register by March 25, 2013 and be eligible for the drawing to
win a $50 VISA GIFT CARD!*
*Individual event ticket purchases are ineligible. Only full registrations paid Exiting the Comfort Zone
by March 25, 2013 will be entered in drawing to be held on May 18, 2013. CMSA 95th Annual Convention
Fess Parker’s DoubleTree Resort
Register the following company’s representatives. SN BT, G4 O e 1EIE), 2015

Check here if this is your first CMSA Convention:

1. Name Badge First Name

2. Name Badge First Name

3. Name Badge First Name

Company Phone () Email

Address City State Zip

Date of Arrival Date of Departure

REGISTRATION FEE: (See reverse side) Before After

Mar. 25 Mar. 25

CMSA MEMBER or SPOUSE (each) $475.00 $575.00
CHILDREN’S PRICE (up to 12 yrs.) $325.00 $350.00
NON-MEMBERS (each) $625.00 $725.00

Sponsors & Exhibitors—Please use appropriate forms to ensure proper handling of complimentary registrants.

Special Food Requests (e.g. vegan, vegetarian, gluten-free, etc.):
We will notify you whether or not your requests can be accommodated and if any additional fees are necessary.

Enclose registration fees with this form. Make checks or money orders payable to CMSA or use your Visa,
Discover or MasterCard. Credit card registrations may be faxed to (562) 865-2944.

( ) Visa ( )DIS ( YyMC () Check enclosed Amount $
Name on Card Card # Exp. Date
Card Billing Address

Three-Digit CVV Number
Please mail this form, with payment, to CMSA, 10900 E. 183rd St., Suite 300, Cerritos, CA 90703.

**CANCELLATIONS: Cancellations made before April 23, 2013 will be subject to administrative fees plus
any incurred costs (not to exceed 50% of total fees paid). After April 23, 2013, we will be unable to make
refunds. Substitutions will be accepted, but we need to know one week in advance.

ROOM RESERVATIONS: Call Fess Parker’s DoubleTree Resort directly at 1-800-879-2929 to make
reservations and ask for the California Moving and Storage Association group rate. A reservation link can
also be found online by visiting www.thecmsa.org and clicking on the Convention Calendar web page.
Reservations must be made by April 23, 2013 to guarantee the special group room rate. All major credit cards
are accepted for deposit.



FULL REGISTRATION FEE ($475.00) INCLUDES:

Thursday, MAY 16

Friday, MAY 17

Saturday, MAY 18

EXHIBITORS WELCOME RECEPTION

Food, Beverage, Latest in Industry Products and Services
SANTA BARBARA BREAKFAST

CMSA GENERAL SESSION

BLUE PACIFIC LUNCHEON

MILITARY PANEL DISCUSSION

A NIGHT ON THE BEACH

Dinner & Entertainment at the Cabrillo Pavilion Arts Center —
A 1920s Landmark Beachfront Venue

AMERICAN RIVIERA BREAKFAST

CMSA GENERAL SESSION

VAN LINE PANEL DISCUSSION

PARADISE AWARDS LUNCHEON

CHAIRMAN’S RECEPTION & DINNER/BALL



Exhibitor Registration Form

95th CMSA Annual Convention
EXHIBIT DATES: MAY 16-18, 2013

Two Easy Ways to Register

1. Mail form with payment to: CMSA, 10900 E. 183rd Street, Suite 300, Cerritos, CA 90703. « 2. Fax this form to (562) 865-2944.

STEP 1: RESPONSIBLE PARTY INFORMATION

1

Full Name of Attendee Responsible for Booth

First Name to Appear on Badge

Company Name to Appear on 7" X 44" Booth Sign - Single Line Only

Telephone Fax

E-Mail Address (Registration Confirmation will be sent via E-mail)

Special Food Requests:

CMSA reserves the right to reject registration from exhibitors deemed inap-
propriate by the CMSA President and/or the CMSA Board of Directors.

STEP 2: ADDITIONAL ATTENDEES

2

Full Name

First Name to Appear on Badge

E-Mail Address

Special Food Requests:

3.

Full Name

First Name to Appear on Badge

E-Mail Address

Special Food Requests:

USE ADDITIONAL SHEET TO LIST MORE ATTENDEES.

STEP 3: ASSESS EXHIBITOR FEES

Booth registration includes one (1) convention registration. A
six-foot draped table, two chairs and wastebasket is provided.

Booth Registration
Before March 25, 2013 @ $1,200 $
After March 25, 2013 @ $1,300

Booth Electricity—S$85 per booth $

Non-Member additional $700 charge

Additional Attendee (s):
Members $475 ea./Non-Members $625 ea. $

Grand Total: $

&~

820 from each exhibitor’s booth fee will be included in the
CMSA Scholarship Fund Donation & Booth Bingo Raffle!

STEP 4: CHOOSE YOUR BOOTH

Priority will be given according to seniority and date registra-
tion form was received. See booth diagram for choices.

RESERVE BOOTH # (s) FOR MY EXHIBIT.
In case your first choice is taken, please list alternate booth #s.

2nd Choice (s) 3rd Choice (s):

Companies you don’t want to be next to:

STEP 5: SELECT METHOD OF PAYMENT

O Check Enclosed O Charge to Credit Card
CREDIT CARD INFORMATION:

O VISA O MasterCard [ Discover Card

Name on Credit Card

Credit Card Number Exp. Date
Billing Address Billing Zip Code
3-Digit Code on Back of Card

Authorized Signature Date

STEP 6: RESPONSIBILITY AGREEMENT

By registering to be an Exhibitor at the CMSA Convention,
you are agreeing to the terms below:

Exhibitor assumes responsibility and agrees to indemnify and
defend the California Moving & Storage Association and Fess
Parker’s Doubletree Resort, Hilton Hotels Corporation, and the
Resort’s Owner, and their respective owners, managers, sub-
sidiaries, affiliates, employees and agents against any claims or
expenses arising out of the use of the exhibition premises.

The Exhibitor understands that neither the California Moving
& Storage Association nor the Resort Parties maintain insur-
ance covering the Exhibitor’s property and it is the sole respon-
sibility of the Exhibitor to obtain such insurance.

Refunds for any cancellations done before April 23, 2013 will

be subject to administrative fees plus any incurred costs (not to
exceed 50% of total fees paid). No refunds will be made after

April 23, 2013.

Exhibit Dates: May 16-18, 2013
Early set-up available after 3pm on Wed., May 15, 2013.
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CMSA ANNUAL GOLF TOURNAMENT
REGISTRATION FORM

GLEN ANNIE GOLF CLUB
405 GLEN ANNIE ROAD
SANTA BARBARA, CA 93117
(805) 968-6400

THURSDAY, MAY 16, 2013
9:00 AM SHOTGUN START
(Golfers should arrive at course by 8:30 am.)
SPONSORED BY: PIONEER ¢ CO-CHAIR’S — LEN GOLLNICK & GARY BLOWER

Entry fee -- $125.00 per person / Includes: green’s fees, cart, range and box lunch.

Primary Contact:
Golfer 1: Company:
Phone: Email:

List golfers in your foursome. (Foursomes will be formed by golf co-chairs unless listed below.):

Golfer 2: Company:
Golfer 3: Company:
Golfer 4: Company:

HOLE-IN-ONE CONTEST (#9) — Sponsored by TRANSGUARD INSURANCE CO. OF AMERICA.

GOLF RULES: Shirts with collars and appropriate shorts or bottoms are required. Presentable blue jeans are
allowed. Soft spike or spikeless golf shoes are required.

*Refunds are subject to a $15 processing fee. No refunds for cancellations after April 15, 2013.*

Enclose golf fees with this form. Make checks payable to CMSA, or use your Visa, MasterCard or Discover Card.

( ) Visa ( )MC ( )DISCOVER () Check enclosed Amount:
Name on Card: Card #:
Exp. Date: Three-Digit Code on back of card:
Billing Address & Zip Code:
Phone: E-mail Address:

Please mail this form, with payment to: CMSA, 10900 E. 183rd St., Suite 300, Cerritos, CA 90703
or fax to: (562) 865-2944.



CMSA CONVENTION SPONSOR/ADVERTISING/DOOR PRIZE FORM

EVENTS AVAILABLE FOR SPONSORSHIP Sponsors
1. Tues. May 14 Movers & Shakers Reception * Gateways International, Inc.
2. Tues. May 14 Movers & Shakers Dinner ¢* TransGuard Insurance Co. of America
3. Thurs. May 16 Golf Tournament ¢ Pioneer
4. Thurs. May 16 Exhibitors Reception ¢ New Haven Moving Equipment
5. Fri. May17 Santa Barbara Breakfast Trans Advantage
6. Fri. May17 Blue Pacific Luncheon ¢ Paul Hanson Partners
7. Fri May 17 Transportation to Off-Site Event DEWITT Co./Royal Hawaiian Movers
8. Sat. May18  American Riviera Breakfast ECS Refining
9. Sat. May18  Paradise Luncheon ¢ Champion Risk & Ins Svs/Vanliner Ins.
10. Sat. May 18 Chairman’s Reception/Dinner ¢ CDS Moving Equipment

* Invitation Only Event / ¢ Sponsorship of Major Event (includes 2 Free Registrations) - $2,600 /
All Other Sponsorships (includes 1 Free Registration) - $1,600

Event # Amount $

PERSON CLAIMING FREE CONVENTION REGISTRATION(S):

Name Badge First Name

+Name Badge First Name
Company

Phone E-mail Address

Special Food Requests (e.g. vegan, vegetarian, gluten-free, etc.):

We will notify you whether your requests can be accommodated and if any additional fees are necessary.

For any additional persons registering, be sure to use the Convention Registration form.

Convention Advertising Opportunities (does not include free registrations):

Half-Page Ad (4.5”x3.25”)  $175 (Sold) Program Back Cover Ad $550
Full-Page Ad (4.5” x 7.5”) $325 Flyer Insert* $400
Program Inside Cover Ad $450 Total Amount  $

Sponsors receive 20% off Convention Advertising!
*Company must supply and ship inserts at their own expense.

Make checks payable to CMSA or use your Visa, MasterCard or Discover Card.
() Checkenclosed ( ) Visa ( ) MasterCard ( ) Discover

Name on Card Card #
Exp. Date Three-digit code on back of card
Billing address Billing zip

v YES, | want to support CMSA with a door prize.

Contact Name Company
Phone Email
Door Prize(s)

Return with payment and/or door prize(s) to CMSA, 10900 E. 183" St., #300, Cerritos CA 90703
or fax form to: (562) 865-2944. For questions, call Renee Hifumi at (562) 865-2900.



