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CTA/Lawson Lawsuit: 2014 Truck & Bus Regulation
Amendments Affected

California Air Resources Board, Truck Stop

In 2014, to void the flexibility options pro-

NOx Exempt Area Extension: 100 per-

vided in the 2014 amendments to the Truck |cent of fleet required to have particulate

and Bus regulation (regulation), John R.
Lawson Rock and Oil of Fresno (Lawson)

matter (PM) filters installed by January 1,
2016 and more limited area of operation.

and the California Truck-
ing Association (CTA)
sued the California Air
Resources Board
(CARB) in Fresno Coun-
ty Superior court.

In 2016, that court
ruled in favor of Lawson |, = @
and CTA, ordering CARB
to set aside the regula-
tion’s 2014 amendments.

For those operating in a
NOx Exempt area and
wishing to continue oper-
ating there, but who do
=l not have a PM filter in-
- stalled, we recommend

| you install one now be-
= | cause that option was
| voided by the court's or-
& der. In addition, the

CARB appealed that decision to the 5th Dis-
trict court of Appeals.

On January 31, 2018, the appellate court
issued its decision upholding parts of the
lower court’s ruling, including the court’s di-
rection to set aside the regulation’s 2014
amendments.

If vehicles in your fleet are using one or
more of the flexibility options that CARB
added or amended in 2014, you will be af-
fected by the court’s decision.

What flexibility options are affected by
the court’s decision?

Low Use Exemption: Less than 1,000
miles allowed in California per year only.
The Low Use mileage limit of 5,000 miles
will no longer be available under the court's
order. To the degree possible, we will ac-
count for the period that the flexibilities were
in effect in 2018, but there will be no exten-
sion of those flexibilities into 2019.

court's order changed the
areas of operation defined as NOx Exempt
Areas, so you should make any necessary
adjustments as soon as possible.

To the degree possible, we will ac-
count for the period that the flexibilities
were in effect in 2018, but there will be
no extension of those flexibilities into
2019.

The regulation provides a manufacturer
delay extension that relieves the owner from
immediate compliance with applicable up-
grade requirements if the retrofit PM filter or
the engine/vehicle originally equipped with a
PM filter is purchased at least four months
prior to the initial compliance deadline and
has not been received due to a manufactur-
er delay. To receive the extension, you must
report to CARB in January that there is a
manufacturer delay.

(CTA/LAWSON continued on page 5)
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CHAIRMAN’S CORNER
by Alan Freese

Good day to all. As
your 2018-2019 Chair-
man, | have chosen St.
Jude Children’s Re-
search Hospital for my
Chairman’s Choice
Charity. Many times as
movers, we find our-
selves moaning and
groaning about predicaments we find our-
selves in. | can tell you that many of the pre-
dicaments we face as movers pale in com-
parison to the challenges these kids and
their families face with devastating medical
challenges. It's tough enough to be a kid in
today’s society, let alone being a kid with
these types of challenges. | have started a
go fund me page for this charity, here’s the
link: https://www.gofundme.com/cmsa-
chairmans-choice?teamlnvite . | am inviting
all CMSA members and friends to make this
a big deal. | have set a lofty goal of $25,000.
| know this might sound like a lot, BUT |
know for a fact that the CMSA is comprised

EsT "CALIFORNIA®
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of many of the classiest people and busi-
nesses on the planet. | want to stress the
impact St. Jude has on these kids and fami-
lies. | encourage you to check out their web-
site at www.stjude.org. They have many lo-
cations across the United States, serving
thousands of kids and families each year.
I’'m fortunate that my family has never had to
utilize their services. My daughter Shelby
did fundraising for them her freshman year
at Chico State; it was then that | realized
how much they do for so many. | will be re-
minding each and every one of you every
month from now until March to donate what
you can. | want to thank all of you ahead of
time on this for your generosity.

Back to business, | went to the Northern
California Chapter President orientation on
July 19th at Chipman Relocation & Logistics
in Sacramento. Many thanks to John Chip-
man Jr. and Ed Melton for hosting this for us
at least the last six or seven years.

A lot on the plate right now with
BEARHFTI, they sure seem like they are go-
ing to aggressively take action on many lev-
els. This is great news to the many that

(CHAIRMAN’S CORNER continued on page 4)
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PRESIDENT’S COMMENTS
By Steve Weitekamp

July 2018 came and
went without any major
calamity on the Califor-
| nia intrastate regulatory
i front. After over 90 years
S %\ of regulation, licensing
\\ and enforcement by the
\& California Public Utilities
Commission (CPUC),
Household Movers were transferred to a
new agency. As a result of Governor Jerry
Brown’s CPUC reorganization plan and
Senator Jerry Hill's SB 19, the entire regula-
tory program was moved to the Department
of Consumer Affairs — Bureau of Electronic
& Appliance Repair, Home Furnishings &
Thermal Insulation (DCA — BEARHFTI) ef-
fective July 1, 2018. At the same time, the
code of regulation moved from the Public
Utilities Code to the Business and Profes-
sions Code. Because of the hard-fought ef-
forts of your Association and our lobbying
and legal team, the entire process and its
positive outcome appear to be a non-event

for the legal move. Knowing what we ac-
complished makes it (putting it very politely)
hard to understand how a legal mover
wouldn’t be a member of CMSA. | would tell
any non-member, please don'’t tell me that
you don’t go to meetings or read newslet-
ters, our efforts on just this one issue just
saved you thousands of dollars (minimum
of $5,000).

In early July, we met with BEARHFTI
staff to kick off the program. As expected,
they had many questions about our industry
and the regulatory system that they had just
inherited.

On August 2, the BEARHFTI advisory
council met and heard that the plan to
change the name of the agency to some-
thing that might be easier for consumers to
understand was progressing. When we can
report the new name, | think movers will ap-
preciate the change. After the meeting, we
again met with a motivated BEARHFTI staff
in their offices to discuss their first month of
administering the program (see enforce-
ment statistics below). CMSA is encour-
aged to report that the staff seems focused

(PRESIDENT'S COMMENTS continued on page 5)

DISCOVER THE MANY BENEFITS
OF WORKING WITH CHAMPION RISK.

With decades of experience advising our clients in the
moving and storage industry, Champion Risk is proud to be
CMSA'’s endorsed employee benefits consultant.

But there’s more to Champion Risk than health and wellness.
Turn to us for all your business insurance needs.

* Property

* General Liability
* Warehouse Legal
« Motor Truck Cargo

* Auto
* Crime

« Surety Bonds

* Umbrella

* Workers Compensation

* International Cargo

* Independent contractor coverage
* Captive Programs

Champion Risk

& Insurance Services, L.P.

2

An Affiliate of Wood Gutmann & Bogart Insurance Brokers

Phone: 858-369-7900 | Web: championrisk.net




{CHAIRMAN’S CORNER continued from page 2)

have endured less-than-average results in
the past. From enforcement to restoration
compliance and many other hot topics, they
are truly engaged, and we are very thankful
for that. If you have any concerns or ideas,
please channel through Steve to make sure
your concerns are addressed.

In the not-so-distant future, | will be head-
ing out to the chapters for the Chairman/
President visits. I'm truly looking forward to
doing this, not just to get out of work, but to
be able to take in and appreciate what other
movers do and how they do it. The moving
business is very diverse, and I'm always in-
trigued by different ways and methods used
to get to the same result.

As we are now in the first week of Au-
gust, soon Labor Day weekend will be here,
and life will go back to regular speed for
most. It used to be that Labor Day triggered
kids back to school, now kids in our area are
back in school second week of August — go
figure. Steve and | will be traveling next
month to the Fall PPF at Scott AFB. I'm sure
there will be many hot buttons discussed
during this event. Just as BEARHFTI has

brought movers hope in California, Col.
Ralph Lounsbrough is bringing hope to the
movers nationwide. It will be interesting to
hear what his views of this past peak season
are and what he feels can be done to build
on. I'm a strong believer that there is a need
to create an Agency Advisory Panel made
up of local agents from various areas of the
United States. We all can agree that local
agent concerns, needs and frustrations can
be very different than TSP’s. Until local
agents are given that ability to “have a seat
at the table,” it will be an uphill battle. Let’s
hope for the best as Col. Lounsbrough is
very open-minded and driven to fix prob-
lems. Until next month, let's be safe and
sane (and don’t forget to go to the link and
donate to St. Jude). Cheers, Alan

Be Safe:
Stay Hydrated
in the Heat!

TransGuard Insurance is the trusted name
in moving and storage. For over 40 years
we focused on the needs of the industry;
we have done everything there is to do in
the business and have solved every
problem there is to solve.

With over 40 years of experience, we
offer unparalleled knowledge and service.

Contact Moving & Storage Programs
800.252.6725

@ TRANSGUARD.

A Member of the ImnAucx Grour

www.transguard.com




(CTA/LAWSON continued from page 1)

Alternatively, if your vehicle(s) still comply
with the selected option under the court's or-
der, then you may claim flexibility options
your vehicle(s) are eligible to use in 2019.
We will continue to work with fleets to opti-
mize their compliance path.

If you are not on the listserve to receive

information and updates regarding the Truck
and Bus regulation, you can sign up by
providing your email address at https://
public.govdelivery.com/accounts/CARB/
subscriber/new?topic_id=onrdies. We are
currently sending targeted notices out to
fleets specifically affected by this based on
their reporting history.

(PRESIDENT'S COMMENTS continued from page 3)

on improving the program to ensure that the
moving public and the regulated industry are
better served.

As you will see from the statistics that fol-
low, the Bureau has made a dramatic en-
forcement change from the CPUC and taken
action against interstate moves that are held
hostage in California (something | will review
in greater detail in an upcoming issue).

Home Movers Stats from 7/1 — 7/29:
43 Complaints

« 11 interstate moves (overcharges, unli-
censed, etc.)

« 7 hold hostage complaints — (Quest
and Unified both have two or more)

« 7 loss or damage to household goods

5 miscellaneous (person living in mov-
ing van, business identity theft, non-
jurisdictional)

3 refunds

3 complaints re: unlicensed activity

3 complaints pending analysis

1 overcharge and damage

1 restoration

1 refusal to file a claim for damages,
even though the customer purchased
insurance coverage.

CMSA transferred 460 referrals to the bu-
reau for unlicensed activity. These referrals
had originally been reported to the PUC.
CMSA has reported 5 referrals for unli-
censed activity directly to the bureau.

2019 Hino 268A 26ft Movers Truck

' Lease It!

$1,298.7

per month + tax

www.monarchtruck.com

Hwy 101/McKee Rd.
195 N 30th Street
San Jose, CA 95116

Call Bob Padilla

TRUCK CENTER

FOR LEASE

1976__=

« Twin Side Doors Both Sides of Truck

« Translucent Roof

« Loaded with Tie Downs

« Attic Storage

« Loading Ramp

« Air Ride Suspension

« 5 Year/250K Mile Engine Warranty

« More Photo's online

™
HINO &

TRUCKS

A Toyota Group Company

1-408-275-0500

*Based on 60 months @ $1,298.71 month + tax. Lease end residual $26,113.50, 5.93% APR, subject to credit approval. Lease startup $7,929.11 includes
first payment, security deposit, admin fee, and govermental fees. Expires 6-30-2018, H1083
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New Ruling in California for Off-the-Clock Work

On July 26, 2018, California’s Supreme
Court ruled that employers must pay work-
ers for the time they spend completing off-
the-clock tasks, such as locking up after
work.

law, generally allows companies to avoid
compensating employees for time spent on
duties the law describes as trivial or too diffi-
cult to track. In its majority opinion, the Cali-
fornia Supreme Court said the federal rule

The long-awaited de-
cision is a result of a six-
year legal battle between
Starbucks and Douglas
Troester, a California
worker who sued Star-
bucks for not paying him
for his closing tasks. In
their ruling, the Court
highlighted distinctions

does not apply in the
state when it comes to
certain off-the-clock tasks
- « | performed by employees.
The decision marks a
win for labor advocates
who say requiring hourly
workers to spend minutes
doing unpaid tasks
amounts to wage theft.

between the state and
federal laws, advised employers to restruc-
ture work, utilize technological advances to
track time, or make other changes to pre-
vent employees from performing off-the-
clock work.

The Fair Labor Standards Act, a federal

However, business
groups say the ruling will encourage frivo-
lous lawsuits and cost companies money.
Troester argued that during his 17-
month tenure, he worked 12 hours and 50
minutes of off-the-clock work. At $8.00 an

NEW RULING continued on page 7)
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lt’s simple, one call to us and your job is done.

» Our Knowledgeable Staff is always ready with Real Answers to Your Questions!
« Decades of Experience Servicing the Moving & Storage Industry

« Membership in all Moving & Storage Associations

* 24 Hour Ordering at www.milburnprinting.com

* Inventory Tape * Container & Baggage Seals
* All California Forms: Combination Agreement for Moving Service and Bill of Lading,
Estimated Cost of Services, Change Order for Service, Important Notice To Shippers,
Shipper’s Consent to Use of Electronic Documents and Electronic Signatures
* Interstate Bill of Lading, Estimate, Order for Service and Consumer Booklets

800.999.6690 MIILBURN

www.milburnprinting

J.com




(NEW RULING continued from page 6)

hour, that amounts to roughly a little over
$100.00. Associate Justice Goodwin Liu
wrote, “That is enough to pay a utility bill,
buy a week of groceries, or cover a month of
bus fares. What Starbucks calls ‘de minimis’
is not de minimis at all to many ordinary peo-
ple who work for hourly wages.”

With this ruling, we expect this will open
the door to additional lawsuits by employees
in similar situations as Troester, which will
also test the boundaries of the ruling to de-
termine how much time spent doing work off
the clock is enough to get paid. The Court
did not specifically detail what they consid-
ered to be trivial or not. Associate Justice
Leondra Kruger wrote separately to say that
there may be some periods of time that are,
“so brief, irregular of occurrence, or difficult
to accurately measure or estimate, that re-
quiring an employer to account for them
would not be reasonable.” She cited as ex-
amples: glitch that delays logging in to a
computer to start a shift or having to read
and acknowledge an email or text message
about a schedule change. In reviewing the

facts of this case, the Court did deem that
the compensation that was not paid to the
defendant was significant enough to rule in
his favor.

It is estimated that this case alone could
cost Starbucks close to seven figures, and
that all California employers with hourly
workers could find themselves in legal and
financial jeopardy. Starbucks has appealed
the decision and the case is now in the 9th
Circuit US Court of Appeals.

Source: Candace Emmer, MA -
HR Consultant, ABD | Shared HR

SAFETY FIRST

BE CAREFUL
BE AWARE
BE SAFE

PUT THE CMSA SPONSORED WORKERS’ COMPENSATION PROGRAM

Take Advantage of CMSA's
Group Buying Power

- The longest running and largest
program available

- Financially Strong
- Competitive Rates
- Superior Customer Service
- On-Line Claims Handling and Review
- Industry-specific Loss Control Services

800-852-1968
paulhanson.com

Doing business in California as SPG Insurance Solutions
License # 0864567

PAUL
HANSON
PARTNERS

Auto Liability ® Auto Physical Damage ¢ Cargo Legal Liability * Warehouse Legal Liability ® Property ® Commercial General Liability

Crime * Surety Bonds

* Umbrella * International Cargo ¢ Independent Contractor Work Injury Program




Moving equipment, -
boxes and packing supplies
where you need it.

Tracy

os Angeles

Moving & Storage Locations
0:0 Victory Packaging Locations
Northern CA 800.817.5581

Southern CA 800.288.5100

moversales@victorypackaging.com
www.VictoryPackaging.com

WARDRCBE

Orlando

KD e

We are Architects of Packaging Solutions




SEO (Search Engine Optimization) and
Online Domination — A Primer

We have all been there. Working ex-
tremely hard on a daily basis, fighting the

dominate search results, their phone con-
stantly rings, and they book the moves, and

fights to keep
our workers’
comp insur-
ance paid,
our trucks on
the road,
trained mov-
ers in the

Go

field. Then 12345678

THE BEST PLACE TO HIDE A DEAD BODY
IS PAGE 2 OF Google SEARCH RESULTS

as the search
volume con-
tinues to
grow, so do
their riches.
Or as we like
to say...
g|€ ; We have
% = moving com-

you decide to
frustrate

the only place that matters

you are dead to the world

pany clients
throughout

yourself and
type “[your city] movers” into Google and
once again, you see your top competitors
coming up - but not you! To top it off, their
websites stink and you know they aren’t
even a very good moving operation! Yet
their ugly trucks are always on the road, you
see them everywhere. Urghh! Well, the cur-
rent reality is that for the companies that

MOVING BOXES
PACKING SUPPLIES
MOVING BLANKETS
TAPE
STRETCH WRAP
NEWSPRINT
FLOOR PROTECTION
STORAGE VAULTS
TYPE II'S
MILITARY CONTAINERS
DOLLIES

NTAL EQUIPMENT

the United
States and our agency helps them increase
their online presence thru search. The term
for this is SEO which is short for search en-
gine optimization. This is a specialty that
has drastically changed over time, become
much more difficult and challenging but also
with much higher rewards than ever. In this

(SEO continued on page 12)

24 HR
PICK UP
AVAILABLE

-800-628-6567

x 430 S. GRAND AVE. SANTA ANA, CA 92705




People You KnWality You Can Depend Upon.

Since 1911, customers have come to count on their long term relationships with New Haven as
as on our experienced sales teams who are dedicated to the success of our customers.

We are careful to ensure that our warehouse locations are fully-stocked, our deliveries are prompt,
our products remain the most up-to-date and high quality in the industry, and our customer service is
second-to-none. 6

Call or visit us today in our Los Angeles or Bay Area locations for the very best \ s
in Corrugated, Packaging, and Moving Equipment .
Los Angeles (800)421-8700 Bay Area (800) 624-7950




(SEO - continued from page 9)

short article we don’t have the space to
teach you all our sKills, tips and tricks, but
we can help you understand some basics
and share things you can do that should
make a difference.

There are three distinct steps to dominat-
ing online with SEO. They are cumulative
and work together, and the better you are at
all three, the more you will dominate.

1. Show up in the search results in top
positions for as many keywords as
possible.

Have well written and optimized
search page results that encourage
people to click.

Once the searcher comes to your
website, get them to email, call your
company, or fill out a “request an esti-
mate” form.

Most moving companies focus only on
coming up first in search results (#1 above),
but trust me, the other two are just as im-
portant. In the end, the singular goal of all
our SEO efforts is to get an online, potential
moving customer to call, email or fill out a
form. Over time, that is how we measure
our success.

Google is the only search engine you
need to worry about. It gets over 90% of the
search volume on the internet. There are
40,000 searches per second on Google
which adds to 3.5 billion searches per day,
and that is growing! A single search uses
1,000 computers in 0.2 seconds to retrieve
an answer and almost 20% of all search
queries have never been asked before. Al-
so, when you search in Google you aren’t
even searching live, you are actually
searching Google’s index of the internet —
Google’s huge database.

Google speaks machine language. It
can’t see images or colors or any of the
graphical elements or cool designs that peo-
ple have on their websites. It only reads
and indexes the code behind the site. That
is why the ugliest, oldest site can rank much
higher than your gorgeous, expensive, well
designed site. Here is what part of a web-
site page looks like to Google’s eyes.

Content is King, Queen and the entire
chess set. In the SEO world, moving com-
panies are known online as SAB’s — service
area businesses. That means you serve
customers in many areas from one location
(your warehouse/office). Google is smart,
but they aren’t mind readers. So, to let
Google know you serve all those areas 5,
10, 20, 50+ miles from your warehouse/
office you must write and publish city pages
on your website, one for each area/city you
serve. When done well, these are extreme-
ly effective for tons of high-intent, targeted
traffic and hundreds of valuable keywords.
Beyond that, blog posts are essential and
will help you build continual traffic. Blog
posts bolster the strength of your entire site.
Do, or have someone do, keyword research
prior to writing your posts. The biggest mis-
take movers make here is to write blog
posts about things that no one is searching
for. A great site for helping you with blog
post keyword ideas is Answer The Public
https://answerthepublic.com/. Blog posts
should be optimized to bolster your site for
your main high volume, high competition
keywords and then for all the “long-tail” key-
words with lower volume but high search in-
tent.

There are more than 200 individual rank-
ing factors in Google’s decision for which
pages show up in search results. There are

(SEQ continued on page 13)



https://answerthepublic.com/

(SEO - continued from page 12)

two factors that are very heavily weighted -
trust and authority. This is Google’s version
of street credibility. Think of it like this, there
are generally tens of thousands of pages
that are competing for positions for every
search query, so how can Google decide
which is better? If your website has more
cumulative authority and trust, everything
you write will be rewarded with more key-
words and higher search positions. You are
granted authority when you become the
“‘expert” like a PhD at a University might be
an expert on a subject. The trust comes
mostly from other website backlinks (or
votes) to your website. If there are 2 PhD’s
(authorities) but one went to Harvard
(trusted) and the other went to a mail-order
college (not-trusted), Google knows the dif-
ference and will push the rankings to the
more trusted source. It takes time and effort
to build your online trust and authority, but it
is so worth it. Think of Wikipedia — the most
trusted and authoritative site on the internet.
Every article they write instantly comes up in
the very top of search results.

So, what can you do? Well, unless you
are uber tech-savvy and have tons of time
and resources, a good suggestion would be
to hire a good company to do your SEO
(step #1, and #2 above). But, you can still
do some things to affect #3 above. First,
add video to your site in the top of your
home page. This is easier to do than you
think (for a great example look at https://
twomenandatruck.com/ ). Second, get rid of
all stock photos as quickly as possible and
replace them with real photos of your trucks,
your crews and actual customers. Third,
delete most of what is on your home page
and simplify it. Fourth, add real reviews
from Yelp, Google and beyond on your
home page — those carry huge weight in in-
fluencing potential customers to contact you.
Fifth, get rid of those long, multi-part forms
and use an extremely simple, mobile-friendly
form on the home page and every single
page on your website. Sixth, make all your
phone numbers “click to call” so that mobile
users can use their fingertip to reach out to
you.

(SEO continued on page 14)

Vanliner is there for you with immediate, outstanding
service if a loss occurs. Bud did you know that
Vanliner has made loss prevention a top priority since
day one? Our consultants know what it takes to reduce
your exposure and protect your employees and the
public from increased risk of loss. With our loss
prevention tools, competitive rates, unique coverage
options, years of financial stability, and industry-
specific expertise, it's easy to see how we eamed our
A.M. Best Rating of A Excellent.

including the name of the Vanliner representative in

L Let the pros at Vanliner secure and protect your
business
: Y i L \ Want to learn more? For additional information,
)

AND YOUR BOTTOM-LINE

'OVIK[FRS“
COMPENSATION
COMMERCIAL PROFPERTY

EOI.[.CIAI |
AuTo
GENERAL LIABILITY

MOVERS" AND
WAREHOUSEMEN'S LIABILITY

your area, please call our marketing department at
1-800-325-3619, or visit us on line at
www.vanliner.com

ameesTrRanGoF WA N LT.N ER.

A EXCELLENT INSURANCE COMPANY
UNIQUELY QUALIFIED. CONSISTENTLY BEST,

UMBRELLA
LIABILITY

BENEFIYTS FPROGRAMS

INDEPENDENRT OWNER
OPERATOR PROGRAMS
SPECIALTY COVERAGLS



https://twomenandatruck.com/
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Stevens Worldwide Van Lines is committed to our agents’ success
by assisting them in building their local and interstate business.

Stevens Agent Advantages include:

- Stevens Realty Partnership Program - Stevens Sales Edge Program
- International growth opportunities - Dedicated agency development team
- Outstanding Military business opportunities « Financial and corporate stability

Proud supporter of the National Breast Cancer Foundation, In« For more information on becoming d
m Stevens agent, contact Morrie Stevens, Jr. at:
s I eve ns morrie@stevensworldwide.com

(WA worldwide van lines 800.678.3836
USboT 72029 The Way to Move. The Way to Care. stevensworldwide.com/becomeanagent

(SEO continued from page 13) Biography:

If you have any questions or wish to ex- Bryan Bloom is the moving industries’
plore how your company can start to domi- |digital marketing expert and helps movers
nate online, contact us at 858-356-4700, dominate online through SEO (search en-
bryan@moversearchmarketing.com or gine optimization), PPC (paid advertising)
https://moversearchmarketing.com and more. He is the former owner of Priority
Moving, Inc. in San Diego.

2015 INTL 4300 24’ Van w/Tuck Gate
Price: $63,500

Mileage: 66k miles

Engine: Cummins ISB 6.7L, 250hp/660Ib ft

Transmission: Allison 2500-RDSP

Body: Supreme 24’ FRP Van

Air Brakes/Air Ride

GVWR: 25,999

Accessories: Maxon 2500Ib Tuck Gate
2-rows E-Trac, Side Door

Call 510-406-2748 for more information! 7
Many at this price! " PETERSON
Stock Number: FL687306 N
jdperkins@petersontrucks.com
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2018-19 Chapter Presidents Orientation Meetings
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(L-R) President Steve Weitekamp, Cristina Carreno, Gary

Bell, Jeannie Miller, Shiree Dolman and Michael
Sarro

Two Chapter Presidents Orientation
Meetings were held in July. The first one
was held on July 17 at the CMSA office in
Cerritos and the second on July 19 at the
Chipman Relocation & Logistics office in
Sacramento.

CMSA holds these annual meetings to
provide direction to chapter presidents and
encourage other members interested in tak-
ing on leadership roles within CMSA. At-
tendees are informed about current industry
issues and review suggestions on topics of
interest for chapter meetings.

All in attendance found great value in
CMSA president Weitekamp’s detailed re-
view and discussion of the July 1, 2018
transfer of regulation on Household Movers
from the California Public Utilities Commis-
sion (CPUC) to the Department of Consum-
er Affairs (DCA). Other important topics in-
cluded updates on changing California Air

(L- R) President Steve Weitekamp, John Chipman, Jr.,
Vidal Serna, Olga Garcia, Griselda Gonzalez, Mitch
Snelson and Alan Freese

Resources Board (CARB) exemptions and a
review of California’s supreme court deci-
sion regarding independent contractors.

Chapter presidents also had the oppor-
tunity to share their experiences and learn
best practices from each other in running
chapter meetings and fundraisers. Thank
you to all the members that attended and
volunteer their time to support CMSA. Spe-
cial thanks also goes out to Chipman Relo-
cation & Logistics for allowing us to use
their meeting facilities!

If you are interested in becoming more
involved, CMSA encourages you to meet
your chapter president, attend chapter
meetings, and participate in events! Chapter
meetings will be starting up again in Sep-
tember. Remember, the strength of our As-
sociation relies on the involvement of its
members!

STAY CONNECTED WITH CMSA!

http://www.thecmsa.org
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http://on.fb.me/1jmX52R
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CMSA LEGACY

LOOKING BACK
OVER THE LAST 100 YEARS

By Steve Weitekamp
2001 - 2002 CMSA CHAIRMAN

Every California Moving and Storage Association (CMSA) Chairman/
Chairwoman of the Board is given a large framed photo of their board of
directors as part of a commemorative event at the fall board meeting
during their year as senior chair. Mine, taken at the end of my year,
hangs over my desk at home. | have written many of my over 120 (so
far) monthly columns sitting at this desk. | frequently look up from my
computer and there are my colleagues looking straight at me.

Of the nineteen individuals in my photo; seventeen were fellow board
members, one was the associate board representative and the nine-

. teenth was my predecessor and an important mentor in my life, former
CMSA President Doug Hill (1985-2006). Two have passed, two have retired, and two
have left the industry. Six went on to be CMSA Chairs and two are currently on the board.
There is not one who | don’t, then and now, consider a friend and a colleague that | could
rely on for help or advice.

The photo reminds me that the most important aspect of any organization is the peo-
ple. CMSA has been blessed with good people who have, in times of both rough seas and
calm waters, stepped up to the challenges of leadership. All who have shared my experi-
ence as CMSA Chair have told me that while there are personal sacrifices, they have
gained more from the experience than they gave. | am enthusiastic for what the future
holds for CMSA and am confident that the leaders of tomorrow will continue to enhance
the value of our Association.

If you have yet to experience the opportunity to be part of a board with goals bigger
than individual success and the interests of one company, | would strongly encourage you
to take that step. Being a California mover, | couldn’t recommend more strongly taking the
steps required to be a member of the CMSA board. | believe that through the experience
you will not only be serving the greater community that the board represents but also en-
hance your own toolbox bringing more value to your company.

By Lenny Gollnick
2002-2004 CMSA ASSOCIATE BOARD MEMBER

Being on the CMSA Board was an amazing experience for me. See-
ing moving companies, both large and small, from all over California,
work together to change State Workers’ Compensation policy, was re-

~ warding. It helped to bring new members to CMSA and foster strong re-
¥ lationships with our legislators. | highly recommend that you make the
& time, if you have this privilege, to serve. As suppliers to the industry, it is
important to help them sucgeed.




Local Ordinance Changes in Minimum Wage
and More Effective July 1

Throughout Califor-
nia, local cities and
counties continue to
pass ordinances relating
to minimum wage, paid
sick leave, criminal
background checks and
E more. On July 1, 2018,
\ E/ several local minimum

wage rates will increase,
and two new local ordinances will go into ef-
fect.

omplianc

Minimum Wage Increases
The following cities and county will in-

crease their minimum wage on July 1:

« Emeryville: $15.69/hour for businesses
with 56 or more employees; $15/hour for
businesses with 55 or fewer employees.
City of Los Angeles: $13.25/hour for
employers with 26 or more employees;
$12/hour for employers with 25 or fewer
employees.

138 Years

KENTUCKY TRAILER
A Servant Leader Company

County of Los Angeles (unincorporated
areas only): $13.25/hour for employers
with 26 or more employees; $12/hour for
employers with 25 or fewer employees.
Malibu: $13.25/hour for employers with
26 or more employees; $12/hour for em-
ployers with 25 or fewer employees.
Milpitas: $13.50/hour.

Pasadena: $13.25/hour for employers
with 26 or more employees; $12/hour for
employers with 25 or fewer employees.
San Francisco: $15/hour.

San Leandro: $13/hour.

Santa Monica: $13.25/hour for employ-
ers with 26 or more employees; $12/hour
for employers with 25 or fewer employees.

Eligibility rules may vary based on different
locations.

New Minimum Wage Ordinance
Belmont enacted a new minimum wage
ordinance that goes into effect July 1, 2018,

(LOCAL ORDINANCE continued on page 18)

In The Making

_—Kentucky Irailer

~-Custom-Built Truck
_Bodies g
| Tough. Safe. Dependable. That's what you

need in a truck body, and it's what we put
in every vehicle we’ve built since 1879.

To order your
Custom-Built Truck Body.
“Built KT Strong”

kytrailer.com

No one builds a better truck body than
Kentucky Trailer. No one. Each is custom
made, and every one is

“Built KT Strong”
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MEMORIAL BULLETIN

Barbara Lee Beal
1953 - 2018

Barbara Lee Beal, 64,
passed away May 3,
2018, in Santa Rosa,
California. Most knew
| Barbara as “Bobbie.” She
8= Was born in Santa Mon-
#2 |ica, CA and resided in
N Kenwood since 1977.
Since 1973, Bobbie
and Harry were the own-
er/operators of Beal's
Moving in Santa Rosa, serving Sonoma
County and surrounding areas. They had
many repeat customers due to Bobbie’s pro-
fessional nature and kind way of communi-
cating.

She is survived by her husband of 42
years, Harry Beal; their children, Harry
(Brenda), Dale, Jeffrey (Sarina), Carrie
(Miguel) and Jordan (Sharon); her six beau-
tiful grandchildren; and her brother Duane
Bole. She is preceded in death by her par-
ents, lla Lavender and Wayne Bole; her twin
sister, Beverly Bole; and sister Diane
Cordova.

AMERICAN
AUCTIONEERS

LIQUIDATORS - APPRAISERS - AUCTIONEERS

Highest dollar realized qp
Largest buyer base
Sold by the vault or piece !
Experienced Auctioneers ‘

800-838-7653

(LOCAL ORDINANCE continued from page 17)

setting the minimum wage rate at $12.50/
hour.

Salary History Ordinance

In addition to its minimum wage rate in-
crease, San Francisco will have a new
Consideration of Salary History Ordinance
that will take effect on July 1, 2018. Under
the ordinance, employers will be banned
from considering the current or past salary
of an applicant in determining whether to
hire the applicant or what salary to offer the
applicant.

CalChamber Help

Many of these local ordinances contain
notice requirements. California Chamber of
Commerce members can use the Local Or-
dinance Wizard on HRCalifornia to deter-
mine which requirements apply. Nonmem-
bers can sign up for a free 15-day trial of
HRCalifornia.

The CalChamber Store sells required
posters that are in compliance with various
California city and county local ordinances.
Those who have already purchased Cal-
Chamber’s 2018 Los Angeles County Mini-
mum Wage Poster or 2018 Malibu Mini-
mum Wage Poster are in compliance for
July 1.

Save 20% if you buy your updated post-

(LOCAL ORDINANCE continued on page 19)

Js moversvil®

Vi )
S Outbound Marketing That Actually Works!

Significant Increase In
Repeat & Referral Business

Email "Drip" Marketing For Movers

* Consistent Referrals From RE Agents & Business Partners
* Tap Into The Power of Your Forever Growing List

* Full Service Content Creation - No DIY Hassle
* Custom Branded Monthly Email Newsletters
* Responsive Mobile Friendly Designs

www.moversville.com
818-731-6302
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(LOCAL ORDINANCE continued from page 18)

ers by June 30, 2018. CalChamber Pre-
ferred/Executive members receive the 20%
offer in addition to their 20% member dis-
count. Use priority code PLY3 online at cal-
chamber.com/july1 or by calling (800) 331-

8877.

Staff Contact: Bianca Saad

CALENDAR OF EVENTS

Fri., Sept. 14

Fri., Oct. 12

Wed., Sept. 12

San Diego Chapter
Meeting

North Region Chapter
Tech Day Meeting

Monterey Chapter
Golf/Bocce Tournament

g'zgv
Hiu'nger

Association

Leaderboard Report

Association

Enrolled
Movers

Top Agents of the Year

California (CMSA)

67 . All-Ways Moving & Storage

Southwest Movers (SMA)

Daly movers
Suddath Relocation Systems of

47 " California, Inc.

lllinois (IMAWA)

Crown Relocations

46 Ace Relocation Systems

CLASSIFIED ADVERTISING

CHARGES: 1-5 lines $15; $2 each additional line. CMSA box number $5. Special heading/setup extra. Email Renee
Hifumi at rhifumi@thecmsa.org to place your advertisement.

BUSINESS WANTED

We are interested in purchasing all or a
part of your business. We are able to
provide quick cash for certain assets.
We can assist in an exit strategy. Major
CA markets are desired. Discussions
will be in strictest confidence. Send
information to CMSA, Box J1, 10900
E. 183rd St., #300, Cerritos, CA 90703.

EMPLOYMENT OPPORTUNITY

EMPLOYMENT OPPORTUNITY

Circle Moving in Long Beach is
looking for an experienced
Warehouseman. Please send resume to
circlemoving@circlemoving.com.

EMPLOYMENT OPPORTUNITY

Looking for managers in L.A./Orange
and Northern Bay Area. Must be
extremely computer literate. Must be
good with people and should have
experience in the Moving and Storage
Industry. Send resumes and letters of
inquiries to: CMSA, Box J2, 10900 E.
183rd St., #300, Cerritos, CA 90703.

FOR SALE

We are looking to sell 7S HHGDs
storage vaults. Assembled in good
condition. $175 per vault. Call Bob at
562-229-3620 or email:
bensign@greatamerican-logistics.com.

Across Town Movers is looking to hire
a warehouseman in San Diego
County. Experience a must. Send
your resume to
mary(@acrosstownmoversca.com or
call 800-400-5700.

Call us at (800) 672-1415
to place your classified ad!

EMPLOYMENT OPPORTUNITY

EMPLOYMENT OPPORTUNITY

Rebel Van Lines is looking to hire Class
A & B drivers. To apply, please email
nan@rebelvanlines.com or call
800-421-5045.

Ortiz Bros. Moving & Storage is
looking to hire a local dispatcher who is
organized and has strong verbal skills.
Must have industry knowledge, MAC
and Windows proficient, and able to
multitask. Please email to
ortizbrosmove@gmail.com.
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mm@\[}@ﬂmw HISTORICAL PHOTO

As the CMSA closes in on its 100th year, join us in looking back down memory lane at these wonderful historical pic-
tures. If you have any pictures you would like to share, please email them in JPEG format to: information@thecmsa.org.

2018 National Council of Moving Association (NCMA) Annual
Meeting on June 4 - 7, 2018 in San Antonio, Texas

DEWITT OFFERING WEEKLY CONSOLIDATIONS

MOVE WORLDWIDE
A DEWITT COMPANY o HAWAII

We offer twice weekly service to all islands.
7\’0(/“[ Hawadiann Movers  Our rates include fuel surchages and
T delivery services up to 50 miles from the

YOUR ON E STOP CONN ECT'ON 7 port of Oahu, Maui, Hilo or Kona.

to Hawaii, Alaska & Guam

A

(\ ALASKA

QOur all in rate includes fuel surcharges
ROYAL ALASKAN MOVERS and delivery services up to 50 miles from
R eETy oW the port of Anchorage, AK. .'-aa =

= — n

GUAM

' ’ We are the Guam experts. Our all in

g M rates include fuel surchages and
D&Mﬂ' .%{lﬂ delivery services anywhere in Guam.

B i o R

o

CONTACT US FOR A QUOTE TODAY www.DeWittMove.com
info@DeWittMove.com | 858.560.1621
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